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Hands-Only™ CPR 
Campaign Sponsor:  American Heart Association

Volunteer Advertising Agency:  Gotham Inc.
BACKGROUND:

When an adult experiences sudden cardiac arrest, his or her survival depends greatly on immediately receiving CPR from someone nearby.  However, less than one-third of cardiac arrest victims get that help.  Most bystanders are worried they might do something wrong or make the situation worse. Hands-Only CPR is an easy and effective technique that can be used to save lives. It does not involve mouth-to-mouth breathing and simply requires two hands.  
CAMPAIGN OBJECTIVE:

The objective of this PSA campaign is to get bystanders to act immediately when an adult collapses by using Hands-Only CPR —a two step technique that involves calling 911 and pushing hard and fast in the center of the chest until help arrives. 
TARGET AUDIENCE:          

· Adults 18+, with a focus on women 55+ (spouses of potential victims)
CAMPAIGN DESCRIPTION:

By illustrating the incredible things that people can accomplish with their hands, this new multimedia campaign empowers bystanders to perform Hands-Only CPR to help save a life. The PSAs direct individuals to the website, www.HandsOnlyCPR.org, where they can gain access to information and resources on the technique.
DID YOU KNOW:
· Each year in the U.S., EMS treats nearly 300,000 people who suffer cardiac arrest at homes, at work or in public locations.
· Providing CPR to an adult who has collapsed from sudden cardiac arrest can more than double that person’s chance of survival.
· Studies of real emergencies that have occurred in homes, at work or in public locations, show that Hands-Only CPR, can be as effective as conventional CPR. 
· Without immediate, effective CPR from a bystander, a person’s chance of surviving sudden cardiac arrest decreases 7 percent to 10 percent per minute.
FOR ADDITIONAL CAMPAIGN INFORMATION, PLEASE CONTACT:

Julie Grabarkewitz

American Heart Association

7272 Greenville Avenue

Dallas, Texas 75231

Phone:  (214) 706-1134

julie.grabarkewitz@heart.org
www.handsonlycpr.org
OR

Courtney Richardson
Campaign Manager
The Advertising Council, Inc.

815 Second Avenue
10th Floor

New York, NY  10017
crichardson@adcouncil.org 
Phone: (212) 984-1936
Fax: (212) 922-1676

www.adcouncil.org 
TO ORDER ADDITIONAL CAMPAIGN MATERIALS, PLEASE CONTACT:  

CI Group

10 Salem Industrial Park

Whitehouse, NJ 08888

AdCouncil@ci-groupusa.com

Phone: (908) 534-6100

Fax: (908) 534-5151
