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The Advertising Council:

The Ad Council is a private, non-profit organization and the leading producer of public service advertisements in the United States.

President & CEO:






Founded:

Peggy Conlon







1942

Mission Statement:

To identify a select number of significant social issues and stimulate action on those issues through public service communications programs that make a measurable difference in society.

Campaign Docket/Criteria: 

Consists of approximately fifty national campaigns sponsored by non-profit organizations or federal government agencies.  All campaigns must be non-commercial, non-denominational, non-political and national in scope.

Campaign Development:

Leading advertising agencies donate their time and talent to develop Ad Council PSA campaigns.  The sponsoring organization is the issue expert and partner in the creative process. They provide the production and distribution costs.

Donated Media:

The media generously donates valuable advertising time and space to Ad Council campaigns. Last year, the Ad Council received more than $1.5 billion in donated media for its campaigns. 
Campaign ROI:

The average Ad Council campaign receives approximately $30 million worth of donated advertising time and space per year.

Funding:

The Ad Council is a private, non-profit organization.  General operating contributions from more than 350 individuals, corporations, foundations, and constituent organizations are the Ad Council’s principal source of funding.

Results:

The Ad Council has produced thousands of memorable and successful PSA campaigns that have addressed the most pressing social issues of the day. Iconic campaigns including “Friends Don’t Let Friends Drive Drunk,” “A Mind is a Terrible Thing to Waste” and, more recently “I am an American,” continue to effect tremendous positive social change.

Website Address:






www.adcouncil.org 
