
Strengthening  
Communities
We want to make  
every place that’s  
home to our business  
a better place to live.  
So when you buy  
products like Pledge® or Glade®, 
you’re doing more than caring for 
your home. You’re also helping us 
care for communities.

•  Our partnerships and programs 
create mutual value at the base  
of the economic pyramid and  
contribute to local quality of life.

•  In the past ten years, we’ve given 
nearly $185 million in philanthropic 
contributions worldwide; five  
percent of pre-tax profits go  
to corporate giving and at the  
subsidiary level, companies aim  
to give up to two percent. 

•  Employees also generously give 
of their time and money through 
volunteer initiatives.

Investing in People, Investing in the Planet
From selecting better ingredients to using fewer resources, we’re working every day at  
SC Johnson to make this world a cleaner, better place. Our sustainability efforts target four 
key areas where we believe we can make the biggest impact on quality of life, economic 
progress, our product mix and the planet. 

Improving  
Our Products
As a family company, we’re com- 
mitted to offering safe, effective 
products that not only work, but  
that are also better for families  
and the environment.

•  Our patented Greenlist™  
process helps us find  
better ingredients for  
performance, human  
health and the environment.

•  Through partnerships that drive 
advances, such as with the U.S. 
EPA and others, we’re continuously 
striving to improve the sustainabil-
ity of our products.

•  SC Johnson supports your right- 
to-know what’s in the products  
you use, and our ingredient  
communication goes far above  
and beyond industry standards.

Protecting Families
Half a billion people are affected each year by insect-borne diseases like 
malaria and dengue. So we’re continually making our pest control products 
work better, and we’re helping teach families how to protect themselves.

•  We’re continuously improving performance to help deter insects that  
may carry diseases with our trusted brands such as OFF!®, Raid®  
and Autan®.

•  Our malaria prevention programs teach kids, parents, teachers and  
others about avoiding infection, and have reached more than a million 
people in areas such as South Africa, Ghana and Mozambique.

•  Each year, SC Johnson educational programs and materials about  
dengue prevention reach hundreds of thousands of people in Asia,  
Latin America, and other areas.

Reducing Resource Use
We’re always looking for ways to lighten our  
impact on the world, protecting the earth’s  
critical resources for generations to come. 

•  Since 2000, we’ve cut GHG emissions  
31.6 percent from all of our factories and  
39.7 percent of our electricity usage is  
sourced from renewable energy.

•  Renewable energy is key to powering  
our worldwide factories and achieving  
our GHG reduction targets:

 -  Methane and natural gas power our  
largest factory in Sturtevant, Wis.

 -  Wind power provides electricity at  
our Bay City, Mich. and Mijdrecht,  
Netherlands plants and three SWIFT  
mini-wind turbines are being piloted  
at our corporate headquarters in  
Racine, Wis.

 -  Waste palm shells are burned as  
a fuel source In Medan, Indonesia. 

•  Leadership programs with the U.S. EPA’s  
Climate Leaders, Smartway, and others  
help us share best practices and track  
our progress.

For more information, contact SC Johnson Public Affairs at 262-260-2440 or e-mail USPublicAffairs@scj.com
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Legacy of Leadership
Here are a few examples from the last decade of how we’ve been recognized for doing  
our part.

2011
windex® mini, a concentrated  
refill pouch that uses 90% less 
plastic packaging than a traditional 
26-ounce trigger bottle, launched  
in July.

2011
SC Johnson named as one  
of the top 10 greenest brands  
in the ImagePower Global  
Green Brands Survey.

2010
SC Johnson was named the fourth most innovative company 
in the consumer products category on Fast Company  
magazine’s annual most innovative Companies list.

2009
The 2009 Harris interactive Reputation Quotient® Study, 
which measures reputations of the 60 most visible companies 
in the U.S., found that SC Johnson earned the 5th highest 
score. Ratings were based on an online survey of Americans 
and measured dimensions such as social responsibility,  
emotional appeal, and products and services.

2009
SC Johnson was honored by the Foreign Policy Association 
for its commitment to social responsibility. 

2009
SC Johnson surpasses industry 
guidelines by launching an inno-
vative and expansive ingredient 
disclosure program. 

2009
SC Johnson launches its first owned and operated  
windmill, at its largest European manufacturing plant.  
The turbine will prevent 3,930 metric tons of greenhouse  
gas emissions annually. 

2009
SC Johnson was named one of the “world’s most  
ethical Companies” for 2009 by Ethisphere, for the  
third year in a row.

2008
SC Johnson receives the U.S. EPA’s Safer Detergents  
Stewardship Initiative award for voluntarily committing  
to use safer surfactants in products. 

2008
SC Johnson voluntarily begins working with suppliers  
to eliminate phthalates from the fragrances they provide  
for our products. 

2008
A 5-year deal to source nearly half the electricity for our  
Bay City, Michigan factory from wind power helps cut  
29,500 tons of CO2 annually. 

2007
SC Johnson is recognized for using Green-e 
certified energy at Waxdale, our largest global 
manufacturing facility. 

2006
SC Johnson achieves Charter for Sustainable 
Cleaning membership with Europe’s Interna-
tional Association for Soaps, Detergents and 
Maintenance (AISE). 

2006
SC Johnson is awarded the Ron Brown  
Award for Corporate Leadership,  
for commitment to responsible raw  
material choices.

2006
SC Johnson is among the first to surpass its Climate Leaders 
goals, reducing our greenhouse gas emissions 23% per pound 
of product. 

2006
In recognition of our Greenlist™ process, 
SC Johnson is awarded the Presidential 
Green Chemistry Challenge Award.

2005
SC Johnson is the first major consumer 
packaged goods company to partner  
with the u.S. ePA’s Design for the  
environment program

2005
SC Johnson sponsors field testing of the Base of the Pyramid 
Protocol™ to develop a sustainable business in Nairobi, Kenya. 

2005
SC Johnson starts up our 2nd co-generation turbine, becom-
ing the first CPG plant in the U.S. Midwest to produce nearly 
all our own energy through clean-burning technologies. 

2003
SC Johnson receives the first-ever lifetime Atmosphereic 
Achievement Award from the U.S. EPA, for protecting both 
the ozone layer and climate. 

2002
SC Johnson is the first  
consumer packaged good  
manufacturer to join the U.S. 
EPA’s Climate Leaders program. 

For more information, contact SC Johnson Public Affairs at 262-260-2440 or e-mail USPublicAffairs@scj.com
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