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BACKGROUND:

In 2003, the Ad Council partnered with the Children’s Bureau and AdoptUSKids on a national adoption recruitment campaign to encourage the adoption of children from foster care. PSA’s have been developed with a specific annual focus, including teens, Spanish language, sibling groups, and children 9 and older.  The consistent tag line, “You don’t have to be perfect to be a perfect parent” has been used to communicate a humorous angle to the seemingly challenging task of adopting a child from foster care, reassuring prospective parents that even if not ‘perfect’, they have the ability to provide the stability and security that children in foster care need and deserve. 

The new PSAs portray humorous scenarios that reaffirm the campaign’s notion that being an imperfect parent is “perfectly normal.”  The PSAs reveal these imperfect moments through every day life as a caring mom accidentally douses her children in mayonnaise that she has mistaken for sunscreen on a sunny day at the beach, the handy dad whose do it yourself projects never seem to turn out quite right or the dad who excitedly chases the ice cream truck down the street just before dinner time.  These new PSAs illustrate to potential parents that children in foster care don’t need perfection; they need the commitment and love a “forever family” can provide.  The PSAs direct audiences to visit www.adoptuskids.org or call 1-888-200-4005 for current, accurate information about the foster care system and the adoption process.  For information in Spanish visit www.adopte1.org, or to connect with Spanish-speaking staff call   1-877-ADOPTE1.           

CAMPAIGN OBJECTIVE:

To encourage the adoption of children from the U.S. foster care system and to increase the number of potential families inquiring about adoption.  Children of color, sibling groups, and children ages 8 and up are featured as they face more difficulty in being adopted.

TARGET AUDIENCES:


Primary:  Prospective parents who are considering the idea of adopting from foster care but who have not yet started the process.

Secondary:  General public.  

DID YOU KNOW:

· November is National Adoption Month.  

· There are more than 408,000 children in the foster care system in the United States; 107,000 of them are available for adoption. (AFCARS, 2010)

· Older children wait longer to be adopted, are overrepresented in the foster care population and have lower overall adoption rates.    
· Adoptive parents can receive support in the form of subsidies, tax credits, and Medicaid.

· Generally, there are few or no fees/costs when adopting a child from foster care.  
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TO ORDER ADDITIONAL CAMPAIGN MATERIALS, PLEASE CONTACT:  
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