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FWD Horn of Africa Crisis Relief Campaign
Statements of Support and Partnership Plans:
AOL 

· AOL will produce a FWD campaign video featuring Lance Armstrong for their “You’ve Got” video series, which will be posted on the AOL.com homepage on November 9
Facebook
· Facebook donating sponsored engagement homepage ads that are generated from stories on the USAID Facebook page; standard and video based
Google

· Google is engaging YouTube celebrities to create promotional FWD videos encouraging fans to FWD / share the facts
· Google is offering premium donated online media placements across YouTube, including promoted and run-of-search videos 

· Google is offering free AdWords advertising through the Google Grants program
Seamless.com
· Seamless.com developing customized “FWD a Meal” partnership across digital platforms
· Seamless.com supporting the FWD campaign on social media platforms, as well as via email promotion and their “The Delivery Bag” blog

Sugar, Inc.

· Distribution of FWD messaging and content across the PopSugar Network, including donated PSA video pre-roll, sponsored blog posts and banner placements 

Twitter
· Twitter offering donated promoted tweets to promote @USAID and FWD-related tweets.
Verizon
· Verizon creating three screen partnership across Verizon platforms, including Verizon Wireless and Verizon FiOS
· Partnership includes promotion of mobile and web banners and TV public service advertisements (PSAs)
Yahoo!
· Yahoo offering premium rich media banner placements across Yahoo.com channels

