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Preface

Global price rise following steady overall recovery

Business and economic volatility may well have led the TV news bulletins in 

2011 as never before, as viewers waited for updates on the latest attempts 

to stave off sovereign bankruptcy or perhaps save a currency. However, at 

first glance, nobody has told the world’s hoteliers about their duty to provide 

headline-grabbing developments. Global hotel prices increased by 4% on 

average in 2011 over 2010, continuing the process of steady recovery from 

the lows of 2008, albeit at a distinct walking pace. Occupancy rose by 2-3% 

across most of the year and this relatively modest increase in demand, 

coupled with slowly re-strengthening economies in some nations, provided 

the conditions for slight increases in prices worldwide. As we enter a  third 

consecutive year of moderate price rises for guests, the global average 

price is still lower than it was in 2005, such was the depth of the financial 

crash-inspired trough.

Regional variations highlight local conditions

There is certainly some more color at a regional level. If the recent flow 

of economic news from North America suggests evidence of a recovery 

gathering speed, so do the prices paid in their hotels – up 5% in 2011 compared 

to 2010, the biggest increase in the region since 2007.  European and Middle 

Eastern hoteliers sympathized with the market’s stuttering economy and 

increased prices in their own currencies by only 2%.  In the world’s faster 

growing economies, hotel prices kept pace with market movements.  Latin 

America has now appeared as the region with the highest overall increase 

of all regions since the HPI® launched in 2004 with its Index now at 121. The 

Pacific saw the most significant price increase by 8% during 2011. Asia’s 

overall average rate fell by 2%, masking significant increases in some of the 

region’s business centers and cities. 

But averages can mask the much more volatile picture beneath. Four 

trends stand out:

Natural and political events leave their mark

First, the impact of political and natural events, highlighted in our Hotel Price 

IndexTM review for the first half of 2011, continued through the full year. The 

unrest of the Arab Spring has hit prices across the region, with prices falling 

in places from Tunisia to Qatar, where declining demand met a high level 

of hotel building.  In Japan, the impact of the tsunami had reduced prices 

significantly at one point, although they closed the year down only slightly 

below the 2010 level overall as the Tokyo market recovered some of its 

demand. 

Preface

david roche
PrESIdENT, HOTELS.cOM
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Preface

Preface (continued)

Weaker economies show resilience

Second, we can finally report positive movement in some of the economies 

hit hardest over the past four years.  Prices rose in Ireland where hoteliers 

have been struggling with the aftermath of the property bubble collapse.  

The unrest in Egypt proved to be less of an ill wind for Spain and Italy, which 

saw a recovery in leisure demand and posted price rises for the first time in 

some years.

Currency is the big driver

Third, currency movements continue to have a big impact on hotel 

demand, and therefore prices. Brazilians spent the spring of 2011 enjoying 

significant strength in the real, and took off to spend it in the U.S. as never 

before. As the currency’s strength fell by more than 20% during the summer, 

Brazilian wanderlust rather cooled and travelers stayed home, driving up 

demand, and prices, in the main domestic cities such as rio de Janeiro 

and Sao Paulo. American travellers are spreading their wings a little more, 

too, posting increases in demand to both domestic destinations as well as 

to Europe and the caribbean. The number of American travellers to Asian 

regions, which were hit by natural disasters, decreased only slightly. 

Business travelers on the move

Lastly, the business travel market remained sound, keeping demand, and 

pricing, stable in the more business-focused markets around the world, with 

overall spending on corporate trips up 9%* globally for 2011. From Singapore 

to Hong Kong and Las Vegas, convention and business travel kept hotels 

busier and prices higher. 

This annual version of our report is now in its eighth year, and it remains 

the most comprehensive survey of hotel prices based on what consumers 

actually pay in over 85 countries to stay in over 142,000 hotels.  If we sell 

sufficient nights to get a robust data sample, it’s in our Hotel Price IndexTM. 

So if you want to know what the rugby World cup did for the travel industry 

in Wellington and Auckland, where to get the most value for your travel 

budget, or even where to get five star luxury on the cheap, read on, it’s part 

of the service.

* Global Business Travel Association
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Introduction

The hotels.com® Hotel Price Index™ (HPI®) is a regular survey of hotel prices 

in major destinations across the world. The HPI is based on bookings made 

on Hotels.com and prices shown are those actually paid by customers per 

room night (rather than advertised rates) in 2011.

Now in its eighth year, the HPI is respected as the definitive report on hotel 

prices paid around the world and increasingly used as a reference tool by 

media, hoteliers, analysts, tourism bodies and academics.

•	 The HPI tracks the real prices paid per room by hotels.com customers 

around the world using a weighted average based on the number 

of rooms sold in each of the markets in which Hotels.com operates.

•	 Approximately 142,000 properties in more than 19,800 global locations 

make up the sample set of hotels from which prices are taken.

The international scale of hotels.com (in terms of both customers and 

destinations) makes the Hotel Price Index one of the most comprehensive 

benchmarks available, as it incorporates both chain and independent hotels, 

as well as options such as self-catering and bed and breakfast properties.

aboUT The hPi 
 

The HPI report focuses on two main sources of data:

The first section (chapter 1) shows the global Hotel Price Index for the full 

year 2011 compared to 2010.

The Index is compiled from all transactions on hotels.com during this period, 

in local currency, weighted to reflect the size of each market. By representing 

hotel price movements in an index, hotels.com can illustrate the actual price 

movements as paid by consumers without foreign exchange fluctuations 

distorting the picture.

The Index was started in 2004 at 100 and includes all bookings across all star 

ratings from one to five star.

The second section (chapters 2-7) shows hotel prices across the world 

per room per night as paid by American travelers in 2011 compared to 2010. 

This shows the changes in real prices paid by consumers, reflecting both 

movements in exchange rates and hotel pricing. Prices are rounded to the 

nearest dollar and percentage figures to the nearest percentage point. 

For additional information, please contact hotels.com@finnpartners.com.

Introduction
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The average price of a hotel room around the world rose 4% in 2011 compared 

with 2010, according to the latest hotels.com Hotel Price Index.

The average cost of a room now stands at $163, compared to $157 when 

the HPI was launched in 2004, indicating that the 2011 global average price is 

only slightly higher than when the Index was originally launched.

Prices fell 2% in Asia year-over-year, but rose in all other areas, including 8% 

in the Pacific, 5% in North America, 4% in Latin America, 3% in the caribbean 

and 2% in Europe and the Middle East.

 
 

chapter 1: Global Price changes

Chapter 1: 
Global Price Changes

FiGUre 1: HPI QUArTErLY BrEAKdOWN FrOM Q1 2004 TO Q4 2011 GLOBALLY

FiGUre 2: HPI BY rEGION: EUrOPE ANd THE MIddLE EAST, ASIA, PAcIFIc, 
NOrTH AMErIcA, LATIN AMErIcA ANd cArIBBEAN 2004-2011
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chapter 1: Global Price changes

Chapter 1: Global Price Changes (Continued)

aSia SeeS overall Price FallS deSPiTe  
GroWTh in chineSe econoMY 

•	 Asia was the only region to experience a notable drop in its overall 

rankings. In 2011, the HPI for Asia stood at 107, which was seven 

points higher than at the launch of the Index in 2004 but still below 

its 2005 level (110). despite these downward price pressures, there 

have also been clear rises in rates paid in many places. For example,  

continued strong inbound business and leisure travel to Hong Kong 

caused hotel stays to become more expensive. Many Australian 

cities also noted high occupancy and rising prices, as corporate 

travel continued strongly and the Australian dollar remained high for 

tourists.

•	 In real terms, this means, on average, prices paid by travelers for hotel 

rooms in Asia fell 2% from 2010 to 2011. Prices paid, and their pace 

of recovery, varied across the region. Large business and convention 

hubs, such as Singapore and Hong Kong, saw rates remain high due 

to healthy corporate travel demand and luxury hotel development.

•	 The growth of low cost carriers in some parts of the region also 

began to boost demand.

•	 Other areas suffered a decline. Popular Thai destinations, for example, 

did not fare as well because of the extensive flooding that spread 

throughout the country’s northern and central regions from July 2011 

until reaching Bangkok in October 2011.

•	 reduced occupancy and falling demand in Japan after the March 

2011 earthquake drove hotel rates downward. The earthquake also 

had a knock-on effect in other parts of the region as fewer Japanese 

executives and tourists traveled abroad.

PaciFic hiTS The heiGhTS 
 
Overall prices in the Asia-Pacific region have remained steady, thanks to 

key markets showing resilience through global economic dips in the latter 

half of 2011. Across Asia, hotel prices have fallen while the Pacific region 

saw a high increase. 

 

While the travel industry was hit by last year’s natural disasters in Japan 

and Thailand, the strength of business travel sustained occupancy and 

prices in many of the major destinations. Tokyo and other cities in Japan 

saw prices and demand fall abruptly in March but have since been on a 

recovery path. Elsewhere, Hong Kong experienced strong upward rate 

pressure throughout the year. 

 

In china, there was a varied picture. While Beijing saw a rise due to a 

steady increase in tourism and trade, Shanghai rates plummeted with the 

city unable to maintain healthy occupancy levels following the World Expo. 

johan SvanSTroM
V.P., HOTELS.cOM, APAc
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A bit surprisingly, hotel prices in popular shopping and business hubs such 

as Kuala Lumpur and Singapore remained steady or only saw a small rise. 

 

There continues to be tailwind effects from increased flight options and 

strong regional economies, encouraging consumers’ travel spending. 

currency exchange fluctuations could however yet again play a role for 

inbound demand which for most of 2011 was disadvantaged by strong 

local Asian currencies. 

Given growing demand in both leisure and corporate sectors, hotel prices 

and occupancy rates in Asia are likely to be on a modest upward trajectory 

this year. As usual though, deals and opportunities will arise in the region 

and active researching is recommended.

•	 The biggest percentage increase in average prices occurred in the 

Pacific region, up 8%.

•	 The HPI reached 118 points, a full 18 points above the level when the 

HPI launched in 2004. This jump was fuelled in part by the relative 

strengths of the economies and currencies in Australia and New 

Zealand, as well as the resilience of corporate travel.

•	 despite the rise, prices were still below the 2006 level (120), which was 

welcome news for travelers staying in this region.

laTin aMerica 
 
The Hotel Price Index for Latin America rose 4% in 2011 compared to 

one year ago, underlining the growing economic power of our region, 

particularly in the largest country Brazil. The average cost of a room in 

a Brazilian hotel increased in 2011 because of a continuous increase in 

demand, a robust economy which grew by 4% and a rise in income across 

the board.  

 

Moreover, the real steadily devalued over the second half of 2011, making 

some local destinations more appealing to potential travellers right in time 

for the summer season. rio and São Paulo saw price hikes as room supply 

failed to keep up with demand which, in turn, was heated by global mega-

events, such as rock in rio, the U2 concert and the Formula 1 race.  

 

Business destinations, like campinas and curitiba, also experienced steep 

hikes as well while the price development in beach destinations was 

more uneven, dropping or growing little in Praia do Forte, Natal and other 

destinations that traditionally favor packages. They had to compete harder 

as they faced expensive air hikes. Many travelers chose to go abroad or to 

alternative local destinations. 

 

Mexico kept the average prices more in line with the previous year. The 

local market conditions neither affected average room rates in top tourist 

sunspots nor in the three largest cities of Mexico city, Monterrey and 

chapter 1: Global Price changes

Chapter 1: Global Price Changes (Continued)

javier eScobar
V.P., HOTELS.cOM, 
LATIN AMErIcA
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chapter 1: Global Price changes

Chapter 1: Global Price Changes (Continued)

Guadalajara. Global turmoil impacted the value of the Peso, boosting 

international demand for well-known hotspots like Los cabos and cancun.

•	 Prices paid by travelers for hotel rooms in Latin America rose 4% 

from 2010 to 2011 and the Latin American HPI stood at 121 in 2011, the 

highest of all regions surveyed.

•	 This performance underlined the growing economic power of the 

region, especially the importance of its largest country, Brazil.

•	 despite the rise, the average price of a hotel room in Latin America 

was still cheaper in 2011 than it was five years ago (123).

eUroPe and Middle eaST reGion ShoWS  
ModeST SiGnS oF recoverY 
 
Hotel pricing trends are an interesting bellweather for the impact of wider 

environmental factors. In 2010, across the Europe and the Middle East, we 

saw significant geographical events such as the Icelandic volcano and 

unusually bad december weather in northern Europe cause significant 

disruption in the hotel sector. 

 

In 2011, whilst geological activity was thankfully reduced, the well-

documented financial woes of the Eurozone became the biggest factor 

preying on the minds of hoteliers across the region. It is perhaps surprising 

therefore to report that average rates rose 2% in 2011 compared to 2010. 

 

There is no doubt that the economic downturn has caused a change in 

demand patterns but, in the leisure market, we’ve seen many customers 

increasingly trading off a reduced number of  nights for a higher quality 

hotel room. European consumers are prepared to compromise on the 

number of annual trips but not on the quality of those trips so overall hotel 

pricing is holding up well. 

 

Business travel trends also feed significantly into the averages across 

Europe. The market for business meetings and conferences has declined 

somewhat in response to the economic slump but we have seen that 

situation turn into a positive for deal-seeking leisure travelers as hoteliers 

in those typically 4- and 5-star properties have sought to maintain their 

occupancy levels via some great deals. 

 

The only thing certain for 2012 is that the external environment will 

continue to impact pricing.

•	 The HPI in Europe and the Middle East stood at 102 points in 2011, just 

2 points higher than when the Index was launched.

•	 This meant that average hotel room prices in Europe and the Middle 

East were almost the same as in 2004, representing outstanding 

value for the traveler.

MaTTheW WallS
V.P., HOTELS.cOM, EMEA
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chapter 1: Global Price changes

Chapter 1: Global Price Changes (Continued)

•	 As European leaders grappled with the uncertainty of the Eurozone, 

the region overall experienced a 2% year-on-year price increase, the 

smallest rise of all regions.

•	 Average room rates were higher in countries with particularly strong 

economies, such as Switzerland, Norway and Sweden. Some resorts 

in Italy and Spain also experienced room rate inflation as travelers 

moved to safer holiday destinations away from traditional favorites 

in Egypt and Tunisia.

•	 The Arab Spring impacted average room rates in the Middle East as 

the civil unrest led travelers to stay away, forcing hoteliers to cut their 

rates in a bid to attract custom.

•	 Prices for the region were still below the 2006 level (107).

norTh aMerica 
 
Like a speedy roller coaster that leaves riders breathless yet excited 

for another go, the travel industry in 2011 took all of us on an interesting 

journey of ups and downs.  What we’ve learned at hotels.com® is that 

what goes down must come back up! 

As we take a look back at 2011, we saw some major ups, like a nice recovery 

in the business travel sector in North America with folks getting back on 

planes and staying at hotels.  This usually means our economy is improving 

thankfully, which is a big upside. We saw our customers choosing adventures 

outside of their backyards and getting past the staycation trend.  Of course, 

if your “backyard” is a lush and bountiful winery, a championship golf course, 

or family-friendly theme park, a road trip closer to home to explore the 

region is just as fun. 

The downs of 2011 included the Japanese earthquake and tsunami which 

had a major affect on North Americans traveling to the region. The Hotel 

Price Index™ showed us that Tokyo dropped as an outbound destination. 

The European debt crisis, can be a big up for North Americans looking to 

cross the Atlantic to stretch their dollar.  London, Paris and rome continue 

to hold tight to their positions on the podium, but Barcelona and Madrid are 

inching up in popularity.  rioja, anyone?

•	 Average prices paid by travelers for hotel rooms in North America (the 

USA and canada) rose 5% year-over-year in 2011. For the first time 

since 2008, the region’s HPI passed the 100 mark again, reaching 102 

but room rates were just 2% higher than in 2004 when the HPI was 

launched and still below the 2005 level (107).

•	 As the U.S. economy showed some signs of recovery as the year 

wore on, stronger demand from leisure and business travelers gave 

hoteliers the confidence to hold or increase their prices.

vicTor oWenS
V.P. ANd GENErAL MANAGEr, 
HOTELS.cOM, NOrTH AMErIcA
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chapter 1: Global Price changes

Chapter 1: Global Price Changes (Continued)

caribbean PriceS heaT UP

•	 Prices for the caribbean rose 3% year-over-year. For 2011, the HPI for 

the region stood at 118 points, which meant the caribbean, together 

with the Pacific region, was second only to Latin America for growth 

in average room prices since 2004.

•	 The region continued a pattern of modest recovery after steep 

percentage falls in 2008 and 2009 but rates were still far below the 

2006 level (127). As European leaders grappled with the uncertainty of 

the Eurozone, the region overall experienced a 2% year-on-year price 

increase, the smallest rise of all regions.
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chapter 2: Hotel Prices Around the World

ToP ciTieS, ToP dollar:   
FORGET FRUGAL, GO LAVISH WITH LUXURY LOCALES

Jetsetters looking to indulge in true royal treatment need to look no further 

than the magnificent archipelago country of Seychelles which was also the 

honeymoon destination of choice for the duke and duchess of cambridge. 

This island paradise, situated in the Indian Ocean off the coast of Africa, has 

always been a favorite amongst the rich and famous and the visit from the 

royal newlyweds has managed to bump prices up from $333 in 2010 to $372 

in 2011 (12% YoY). 

Seychelles is just the tip of the iceberg when it comes to global hotspots 

where vacationers spent top dollar in 2011. The neighboring oasis of Maldives 

claimed first place for the most expensive country in 2011 with average rates 

of $541 a night. Surprisingly, this is actually 9% less than high rollers were 

paying for the same rooms in 2010. French Polynesia came in second with 

prices 2% higher in 2011 than in 2010, but took first place for most expensive 

city with Bora Bora’s $699 per night price tag. 

Other high-ranking cities among the well-to-do included those amid the 

sandy white beaches of St. Lucia, Bermuda, The Bahamas, Barbados, and 

Puerto rico. Newcomers to the list included Anacapri, Italy (located at a 

slightly higher altitude than its sister city capri, which made the top 5 list a 

few years ago) and Jimbaran, Indonesia, where Julia roberts and her family 

stayed during the filming of “Eat, Pray, Love.”

The World’S MoST exPenSive coUnTrieS 
(by greatest price, USd)

country 2010 2011 YoY adr

1. Maldives $595 $541 -9%

2. French Polynesia $366 $374 2%

3. Seychelles $333 $372 12%

4. Turks	and	Caicos	 $310 $361 16%

5. Bermuda $329 $339 3%

Chapter 2: 
Hotel Prices Around the World

SEYcHELLES
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chapter 2: Hotel Prices Around the World

Chapter 2: Hotel Prices Around the World (Continued)

The World’S MoST exPenSive ciTieS  
(by greatest price, USd)

city 2010 2011 YoY adr

1. Bora Bora, French Polynesia $606 $699 15%

2. cap Estate, St. Lucia $342 $473 38%

3. Paynes Bay, Barbados $368 $472 28%

4. Anacapri, Italy $460 $463 1%

5. Jimbaran, Indonesia $273 $456 67%

6. Moorea,  French Polynesia $398 $446 12%

7. Hamilton, Bermuda $398 $421 6%

8. Vieques, Puerto rico $347 $407 17%

9. Paradise Island, Bahamas $365 $402 10%

10. Soufriere, St. Lucia $319 $398 25%

hiGhS and loWS:   
UP, UP, AND AWAY: HOTEL PRICES ON THE RISE

Nearly 75% of international cities included in the Hotel Price Index™ (HPI™) for 

all of 2011 indicate an increase in daily room rates – 17% of those show a rise 

of 20% or higher. 

Florianopolis, Brazil had the best year in 2011, raising its hotel prices by 71%. 

This southern Brazilian city has been on the radar of the “it-crowd” and 

party insiders for several years now and has often been compared to other, 

more high-end destinations like St. Tropez and Ibiza. It seems as through 

mainstream hoteliers have caught on to the buzz, raising their average price 

by $93 in just one year. Two additional Brazilian cities (rio de Janeiro and 

São Paulo) made the list of greatest price increases in 2011, indicating that 

the hospitality industry of the region is likely preparing for the approaching 

World cup Games in 2014. 

Jimbaran, Indonesia also made a significant jump from 2010 to 2011. Its 

67% price increase could potentially be a sign of a recovery from the city’s 

devastating Bali Bombings in 2005. Similarly, Addis Ababa, Ethiopia suffered 

a stretch of down tourism during conflicts with nearby Somali pirates, 

but is now seemingly recovering, especially with the new opening of a 

$200-million dollar complex that will serve as the new headquarters of the 

African Union. 

Other countries with cities that have been steadily rising over the past few 

years include Germany, Australia, Italy, and Spain. 
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chapter 2: Hotel Prices Around the World

Chapter 2: Hotel Prices Around the World (Continued)

The World’S GreaTeST Price droPS (USd)

city 2010 2011 YoY adr

1. Florianopolis, Brazil $130 $223 71%

2. Jimbaran, Indonesia $273 $456 67%

3. christchurch, New Zealand $94 $143 53%

4. Ibiza, Spain $152 $212 39%

5. cap Estate, St. Lucia $342 $473 38%

6. Perth, Australia $163 $222 37%

7. Addis Ababa, Ethiopia $161 $218 36%

8. reykjavik, Iceland $121 $163 34%

9. Gold coast, Australia $128 $167 31%

10. Hannover, Germany $135 $175 30%

11. Santa Margherita, Italy $300 $385 28%

12. Paynes Bay, Barbados $368 $472 28%

13. Marbella, Spain $168 $214 28%

14. rio de Janeiro, Brazil $218 $272 25%

15. Hong Kong, china $159 $197 25%

16. Heidelberg, Germany $125 $154 24%

17. Parma, Italy $126 $155 23%

18. Parañaque, Philippines $31 $38 23%

19. São Paulo, Brazil $175 $212 21%

20. Sydney, Australia $160 $192 20%

declininG PriceS:   
DESTINATIONS FOR THE DEAL-SEEKER

For those who can’t afford to splurge on the pricier cities that made our 

most expensive and greatest increase lists, there are still prime travel 

destinations that are attainable for both business and leisure travelers. More 

prudent spenders can look forward to taking advantage of various global 

cities that have not quite bounced back from the economic downturn of 

2009.

Two attractive business hubs with modest price points include Abu dhabi, 

U.A.E, and Shanghai, china. Both cities have average daily hotel rates of less 

than $155 a night and offer tons more than just hotel savings with their 

strong influences on global finance and technology.
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chapter 2: Hotel Prices Around the World

Chapter 2: Hotel Prices Around the World (Continued)

Several swanky getaways, such as Somerset, Bermuda and cannes, 

France, are also up for grabs at steep price cuts of 13-42%. despite being 

hotbeds for celebrity activity – like during the star-studded cannes Film 

Festival – these luxury hotspots are still struggling to make a full comeback 

from the recession while battling newer, up-and-coming destinations such 

as Florianopolis, Brazil.

 

The World’S GreaTeST Price droPS (USd)

city 2010 2011 YoY adr

1. Somerset, Bermuda $532 $310 -42%

2. Giza, Egypt $99 $67 -32%

3. Alexandria, Egypt $137 $108 -21%

4. Naha, Japan $140 $111 -21%

5. Johannesburg, South Africa $182 $153 -16%

6. Nairobi, Kenya $220 $187 -15%

7. cape Town, South Africa $174 $148 -15%

8. chihuahua, Mexico $93 $80 -14%

9. cannes, France $283 $245 -13%

10. Suzhou, china $125 $108 -13%

11. durban, South Africa $165 $146 -11%

12. cairo, Egypt $174 $157 -9%

13. San Salvador, El Salvador $121 $110 -9%

14. Shanghai, china $142 $130 -8%

15. Osaka, Japan $125 $115 -8%

16. St. Thomas, U.S. Virgin Islands $210 $194 -7%

17. ciudad Juarez, Mexico $71 $66 -7%

18. Abu dhabi, United Arab Emirates $165 $153 -7%

19. cozumel, Mexico $160 $149 -7%

20. Kyoto, Japan $166 $159 -4%
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chapter 3: How Much Was Your room?!

MoST exPenSive: 
BIG APPLE MEANS BIG SPENDING

New York city, hometown of the 2012 Super Bowl champs, tops the charts 

once again as the most expensive city in the U.S., hitting just above the 

$200 average daily hotel rate mark, showing a 5% increase from last year. 

Travelers not afraid of spending a wad of cash can also travel to Honolulu, 

where they can retrace George clooney’s steps from his Oscar-nominated 

film “The descendants.” They can also expect to splurge on rooms for about 

$175 per night. 

Beach lovers looking to spend a pretty penny can head south to Miami 

or west to Santa Barbara to get a tan, and those following the campaign 

trail can seek out their favorite candidate in Washington, d.c., which was 

ranked as the eighth most expensive city in 2011. Other popular cities 

that topped the chart included New Orleans, San Francisco and chicago.  
 
MoST exPenSive U.S. ciTieS (USd)

city (dMa) 2010 2011 YoY adr

1. New York, NY $194 $204 5%

2. Honolulu, HI $159 $175 10%

3. Boston, MA $155 $165 6%

4. Miami - Ft. Lauderdale, FL $139 $153 10%

5. Santa Barbara - Santa Maria - San Luis, cA $143 $147 3%

6. New Orleans, LA $132 $146 11%

7. San Francisco - Oakland - San Jose, cA $126 $143 13%

8. Washington, d.c. $140 $142 1%

9. Panama city, FL $132 $139 5%

10. chicago, IL $134 $139 3%

11. Idaho Falls – Pocatello, Id $133 $138 4%

12. Monterey – Salinas, cA $132 $138 4%

13. Anchorage, AK $124 $137 11%

14. Providence, rI - New Bedford, MA $130 $136 5%

15. Burlington, VT – Plattsburgh, NY $127 $131 3%

Chapter 3: 
How Much Was Your Room?!

(continued next page)

NEW YOrK cITY
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chapter 3: How Much Was Your room?!

city (dMa) 2010 2011 YoY adr

16. charleston, S.c. $89 $130 46%

17. Bangor, ME $120 $130 8%

18. Portland – Auburn, ME $126 $129 3%

19. Philadelphia, PA $127 $129 2%

20. Seattle – Tacoma, WA $123 $129 5%

21. Ft. Myers – Naples, FL $124 $129 4%

22. San diego, cA $123 $128 4%

23. Juneau, AK $130 $127 -2%

24. Palm Springs, cA $119 $127 7%

25. Pittsburgh, PA $116 $126 9%

26. Austin, TX $117 $125 7%

27. Los Angeles, cA $116 $125 7%

28. denver, cO $119 $124 4%

29. Utica, NY $121 $124 2%

30. Albany, NY $118 $120 2%

leaST exPenSive: 
SOUTHERN COMFORT ON THE CHEAP

Vacationers traveling on the cheap can choose to experience southern 

comfort, the charming Midwest, or the sunny skies of the golden state, as 

the top ten cheapest U.S. cities span from Alabama all the way to california.  

Georgia is one of the hottest destinations for cheap travel, with both Macon, 

GA and Albany GA , clenching spots two and three, respectively, on the list 

of least of expensive U.S. cities in 2011. 

However, it’s the capital of South carolina, columbia, that gives travelers 

the best bang for their buck, with nightly rates at just $65. columbia, with 

a population of over 700,000, is situated in the heart of the state at the 

convergence of three rivers, creating a charming riverwalk perfect for 

travelers looking for a strolling exploration. 

Chapter 3: How Much Was Your Room?! (Continued)
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leaST exPenSive U.S. ciTieS (USd)

city (dMa) 2010 2011 YoY adr

1.      columbia, S.c $64 $65 2%

2.      Macon, GA $72 $72 0%

3.      Albany, GA $75 $75 0%

4.      dothan, AL $75 $76 1%

5.      Lima, OH $74 $78 5%

6.      Bakersfield, cA $80 $78 -2%

7.      Ottumwa – Kirksville, MO $75 $79 4%

8.      Glendive, MT $65 $79 21%

9.      Montgomery (Selma), AL $77 $79 4%

10.    Parkersburg, WV $80 $80 1%

11.    Beaumont - Port Arthur, TX $84 $81 -3%

12.    Jackson, TN $77 $82 6%

13.    Yuma - El centro, cA $82 $82 0%

14.    Joplin, MO – Pittsburg, KS $79 $82 3%

15.    Wichita - Hutchinson Plus, KS $79 $82 4%

16.    dayton, OH $81 $82 1%

17.    Bowling Green, KY $80 $83 4%

18.    Lafayette, LA $81 $83 2%

19.    Jonesboro, Ar $77 $83 8%

20.    Huntsville – decatur, AL $81 $83 3%

21.    Wichita Falls, TX & Lawton, OK $85 $84 -2%

22.    Tulsa, OK $87 $84 -3%

23.    Hattiesburg – Laurel, MS $84 $85 1%

24.    Amarillo, TX $81 $85 4%

25.    rockford, IL $80 $85 6%

26.    Boise, Id $80 $85 7%

27.    El Paso (Las cruces), TX $85 $85 0%

28.    Monroe, LA - El dorado, Ar $82 $85 4%

29.    Jackson, MS $82 $86 5%

30.    Topeka, KS $84 $86 2%

Chapter 3: How Much Was Your Room?! (Continued)
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GreaTeST increaSeS: 
CULTURAL CITIES

Travelers looking to experience the historic charm of charleston, S.c. should 

be prepared to dig a bit deeper in their wallets, as that city saw the largest 

price increase of any other in the U.S. in 2011, with an increase of 46%, 

bringing the average price to $130 per night. Another city known for its rich 

culture, San Francisco, saw a 13% increase, bringing it to $143. The south also 

saw major increases, with Pensacola, FL, Lubbock, TX and Lake charles, LA 

rounding out the top five cities with the largest increases. 

GreaTeST increaSe bY PercenTaGe (USd)

city 2010 2011 YoY adr

1. charleston, S.c. $89 $130 46%

2. San Francisco - Oakland - San Jose, $126 $143 13%

3. Pensacola, FL $104 $117 13%

4. Lubbock, TX $88 $100 12%

5. Lake charles, LA $84 $94 12%

GreaTeST decreaSeS: 
SLIM PICKINGS

Few cities showed a great decrease in hotel prices in 2011. In fact, the largest 

percentage decrease was in Tulsa, OK, which showed a mere 3% drop in 

prices. Other price declines are slight, but can still be found, especially north 

in the chilly regions of Alaska. Visitors looking for cold weather fun can travel 

to Juneau, AK or Fairbanks, AK to pay 2% less than in 2010. 

GreaTeST increaSe bY PercenTaGe (USd)

city 2010 2011 YoY adr

1. Tulsa, OK $87 $84 -3%

2. Juneau, AK $130 $127 -2%

3. Lexington, KY $90 $88 -2%

4. Fairbanks, AK $110 $108 -2%

5. Bakersfield, cA $80 $78 -2%

Chapter 3: How Much Was Your Room?! (Continued)
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eUroPe, The “iT” deSTinaTion:  
EYE ON EUROPE   

Even with the European Union and European central Bank in debates over 

the debt bailout crisis and France’s credit rating downgrade, Europe can still 

be expensive for Americans. This year the region’s prices as a whole rose 

by 2%. However there are still chic cities and destinations where bargains 

abound for U.S. travelers. 

Travelers should head to Eastern Europe for deals before the region becomes 

too popular and prices start to mirror its Western neighbors. Prices rose 

in these destinations yet many are still less expensive than their Western 

counterparts.

Here are some of our picks if you’re headed to Eastern Europe:

•	 Bucharest, romania – $120: Looking for some French influence but 

don’t want to pay Paris hotel prices? Bucharest, romania, once 

known as “Little Paris” or “Paris of the East” for its influence of French 

architecture possesses average hotel prices around $120. 

•	 Bratislava, Slovakia - $123: Looking for less expensive destinations in 

the same region as Austria and the czech republic? Look at regional 

neighbor Bratislava, Slovakia. Perched on the banks of the danube 

river and foothills of the Little carpathians, Bratislava, the cultural 

heart of Slovakia is a booming tourist destination. Prices rose 8% 

over last year but still remain lower than neighboring Vienna ($166) 

or Prague ($139).

•	 Turkey - $159: As the confluence of Europe and Asia, Turkey continues 

to climb in popularity as an international destination for Americans. 

Istanbul in particular rose five spots to rank 28th in the overall list 

of most visited destinations by Americans. Hotel prices reflected this 

surge in demand as hotel prices paid rose 7% to $159 but still remain 

lower than London ($242), Paris ($229) and rome ($205). Journey 

outside of Istanbul to Ankara ($117), the capital of Turkey, or Izmir ($127), 

an international port on the Mediterranean Sea, and travelers will find 

less expensive hotel prices and tons of Turkish culture. Ankara and 

Izmir experienced small hotel price declines at 3% and 6%, respectively. 

•	 Western Europe: Travelers looking to enjoy Western Europe can also 

find hotel deals with some careful research. France saw hotel prices 

rise 7% yet several towns saw prices decline including the French Alps 

resort town Annecy, France, which saw prices drop 5% to $145, and 

Lyon saw prices drop 3% to $153. The popular Mediterranean beach 

Chapter 4: 
American Travel Habits
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resorts of Valencia, Spain offer savings, as prices dropped 4%. Many 

Italian cities saw prices drop as well including Bologna (down 3% - 

$161) and Trieste (down 2% to $169).

hoMe SWeeT hoMe:  
TOP U.S. DESTINATIONS FOR AMERICANS

Famous for being a hedonistic haven with over-the-top casinos and 

night clubs, as well as having our country’s best taxi drivers, Las Vegas is 

Americans’ favorite U.S. travel destination. Vegas, baby, is closely followed 

by New York city and Orlando, in second and third places, respectively.  

 

The Windy city, chicago, saw room rates increase 5% to $152 and 

remained steady in the top 10 destinations for Americans at number four.  

 

Known for its relaxing west coast surfer vibe, San diego, Los Angeles and San 

Francisco continue to be popular destinations in fifth, sixth and seventh places. 

 

rounding out the top 10 domestic travel spots for 2011 were Washington 

d.c., which opened the Martin Luther King Jr. National Memorial in 2011, 

Houston and New Orleans. 

ToP U.S. deSTinaTionS For aMericanS

rank city State rank city State

1. Las Vegas NV 16. Anaheim cA

2. New York NY 17. Philadelphia PA

3. Orlando FL 18. Austin TX

4. chicago IL 19. Seattle WA

5. San diego cA 20. denver cO

6. Los Angeles cA 21. Myrtle Beach Sc

7. San Francisco cA 22. Atlanta city NJ

8. Washington dc 23. Portland Or

9. Houston TX 24. Fort Lauderdale FL

10. New Orleans LA 25. Nashville TN

11. San Antonio TX 26. Tampa FL

12. Boston MA 27. Newark NJ

13. Miami FL 28. Honolulu HI

14. Atlanta GA 29. reno NV

15. dallas TX 30. Baltimore Md

Chapter 4: American Travel Habits (Continued)
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leavinG on a jeT Plane:   
TOP OVERSEAS DESTINATIONS FOR AMERICANS 

Multiple Asian cities saw an increase of American travelers in 2011 despite 

the region’s overall 2% decrease in hotel prices. Hong Kong became the 

seventh most visited international city by Americans in 2011, right after 

perennial top international cities including London (1st), Paris (2nd), Toronto 

(4th) and Montreal (6th). 

Shanghai, with popular historical landmarks such as The Bund, city God 

Temple and Yuyuan Garden, rose three spots to 18th but saw its hotel prices 

drop 8% to $130. Beijing, the capital of china, noted an increase in American 

arrivals as well. Home to several sections of the Great Wall of china, the 

Forbidden city and Tiananmen Square, Beijing rose six spots on the list and 

saw room rates increase 6% to $120. 

Bangkok, an attractive starting point for many travelers to Southeast Asia 

and their appetites, saw an increase in American arrivals and a growth in 

popularity. The destination improves on the list from 24th to 17th.

Singapore, Seoul and Taipei all saw an increase in American visitors. For the 

first time, Taipei, Taiwan entered the list at number 49. 

ToP overSeaS deSTinaTionS For aMericanS

rank city country rank city country

1. London United Kingdom 16. Tokyo Japan

2. Paris France 17. Bangkok Thailand

3. rome Italy 18. Shanghai china

4. Toronto canada 19. dublin Ireland

5. Vancouver canada 20. dubai United Arab Emirates

6. Montreal canada 21. Singapore Singapore

7. Hong Kong china 22. Beijing china

8. Barcelona Spain & canary Islands 23. Mexico city Mexico

9. Madrid Spain & canary Islands 24. riviera Maya Mexico

10. cancun Mexico 25. Prague czech republic

11. Amsterdam Netherlands 26. Berlin Germany

12. Niagara Falls canada 27. Munich Germany

13. San Juan Puerto rico 28. Istanbul Turkey

14. Florence Italy 29. Buenos Aires Argentina

15. Venice Italy 30. Los cabos Mexico

Chapter 4: American Travel Habits (Continued)
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WelcoMe FriendS FroM abroad: 
TOP U.S. DESTINATIONS FOR OVERSEAS VISITORS

At the end of 2011, the U.S. Office of Travel and Tourism Industries predicted 

that international tourists would spend more than $152 billion. In 2010, the 

commerce department said that foreign visitors generated $134 billion in 

tourism, making it the largest U.S. service export industry. The report cites 

four countries - canada, Mexico, china and Brazil – as expected to account 

for two-thirds of the projected growth in international arrivals to the U.S. 

over the next five years. With President Barack Obama’s push to streamline 

foreign tourist visa applications to the United States, which focuses on 

increasing inbound affluent chinese and Brazilian travelers, visitors from 

these countries and others including India and russia, are likely to continue 

to boost U.S. tourism revenues in the upcoming years. 

In welcoming more than 50.5 million tourists in 2011, New York city again 

ranks as the number one destination for foreign travelers to visit in the U.S. 

cities on the east and west coasts continue to be the most popular 

destinations for international travelers (with the exception of chicago and 

Las Vegas). Washington d.c. enjoyed an increase in international arrivals as 

it ranked number 10 on the list for the first time in a few years. 

Other noteworthy American destinations that moved up the list include 

Key West, Brooklyn, denver, Santa Barbara and the Grand canyon.

ToP U.S. deSTinaTionS For overSeaS viSiTorS 

rank city State rank city State

1. New York NY 16. Lake Buena Vista FL

2. Las Vegas NV 17. San Antonio TX

3. Orlando FL 18. Key West FL

4. Miami FL 19. Houston TX

5. Los Angeles cA 20. New Orleans LA

6. San Francisco cA 21. Grand canyon AZ

7. Honolulu HI 22. Sunny Isles Beach FL

8. chicago IL 23. Philadelphia PA

9. San diego cA 24. Hollywood cA

10. Washington dc 25. denver cO

11. Boston MA 26. Atlanta GA

12. Fort Lauderdale FL 27. doral FL

13. Seattle WA 28. Portland Or

14. Newark NJ 29. detroit MI

15. Anaheim cA 30. Atlantic city NJ

BrOOKLYN
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With the almost infinite number of places to travel and wonders to see, 

sometimes the best place to start when deciding where in the world to 

go is to follow your passion. Over the years, hotels.com has given you the 

best in hotel rates by city and country, top destinations to travel around 

the world, places where Americans like to travel, places where foreigners 

like to travel, and places where you can  get the most “bang for your 

buck.” Now, hotels.com takes it a step further and recommends the best 

cities to go based on travel interests, touching on every aspect from 

shopping to sports. In this section, you will discover the best, and even 

unconventional, destinations for cuisine, sports, art and design, shopping, 

health and wellness, and adventure, all to help you cure your wanderlust.   
 

cUiSine

Let’s face it, one of the best parts about traveling is indulging your taste buds 

with food you can’t get (or normally wouldn’t let yourself have) at home. For 

many, the local fare can be the number one make-it or break-it factor of a 

destination when booking a trip. To help foodie vacation goers make the 

best travel choices, hotels.com has compiled a list of recommended hot 

spots for cuisine intertwined with relevant and useful data from the Hotel 

Price Index.

Globetrotters loving different flavors and tastes will find use in this list; 

whether they regularly seek out the world’s most unique festivals and 

shows or they are simply keen on enjoying every single meal they eat 

when they travel.

DOMESTIC

•	 Austin, TX – $128: The popular SXSW music, film, and interactive 

conference and festival, which Austin hosts annually, brings forth 

tons of foodie fun, including a food truck and street vendor contest 

called Foodspotting. Furthermore, you know a city has truly earned 

its culinary stripes when Food & Wine magazine gives it its very 

own food festival – Austin is getting its first this April. With Austin’s 

popularity skyrocketing, it’s no surprise that its hotel prices reflect this 

(average daily rates are up 8% from 2010). However, despite the up-

tick, prices are still only $128 on average, which is less than they were 

in 2005, when hotel prices were at their peak.

•	 Healdsburg, cA – $133: On the other hand, the posh wine country 

haven of Healdsburg (located an hour north of San Francisco) has 

dropped 8% over the last year, opening up a world of delectable 

opportunities for visitors with discerning palates to explore. Although 

Chapter 5: 
What Drives You to Travel?
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it has its fair share of swanky, upscale restaurants and hotels, 

Healdsburg also houses a hidden world of charming B&Bs, family 

owned bakeries and country stores that offer fresh fruits and veggies 

straight off the gorgeous, sprawling countryside. What’s more, there 

are 12 wine tasting rooms within a mile of the city’s main square 

alone that beckon out to wine connoisseurs everywhere. 

•	 Portland, Or – $109: recently, Portland (up only 4% from 2010) has 

been a magnet for young, rising chefs who have appeared on the 

traditional restaurant scene as well as the street vendor landscape. 

These creative newcomers are famed for making good use of the 

city’s local resources, while adding zesty and exotic touches of 

international flare. In addition to enjoying meals prepared by the 

pros, foodies also flock to Portland to learn the tricks of the trade 

themselves by visiting the world-class Portland Farmer’s Market  

or taking a cooking class. 

•	  Asheville, Nc – $108: On the opposite side of the country, Asheville, Nc 

offers up a similar scene with its organic farm-to-table culture, 17 local 

farmers’ markets and incredible micro breweries. With hotel prices 

averaging at only $108 (3% higher than 2010), it’s easy for consumers 

to save money on a hotel stay to put toward enjoying deliciously 

wholesome meals of seasonal produce. 

INTERNATIONAL

•	 Alba, Italy – $163 (Turin): For true gourmet aficionados, Alba, Italy is a 

one-stop candy shop of fine delicacies and tantalizing treats. Located 

just an hour south of Turin (up 12%), Alba is the mecca of the expensive 

and delicious white truffle, and as such, is the host of one of the best 

truffle festivals in celebration of the treasured fungus each year in 

October. Alba is also renowned for its hazelnut production and serves 

as the central headquarters for the confectionery group Ferrero, 

makers of Ferrero rocher and Nutella. If white truffles and chocolate 

truffles weren’t enticing enough, Alba is also famed for top-quality 

wines and fruit.

•	 South Africa – $148 (cape Town), $146 (durban), $153 (Johannesburg): 

South Africa reached its high point in hotel pricing in 2010 during 

the World cup Soccer Tournament and has since seen a steady 

decrease in prices through 2011. Price decreases in the double digits 

in major South African cities make now the opportune time to plan a 

trip, especially for food enthusiasts. South Africa is home to a major 

culinary industry showcase called The Good Food and Wine Show, 

beginning in cape Town (down 15%) in May and also making stops 

in durban (down 11%) and Johannesburg (down 16%) in August and 

September. The show features nine state-of-the-art chef in Action 

Theaters where guests may observe, then sample, the creations of 

FArMEr’S MArKET IN POrTLANd
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international celebrity and BBc chefs, as well as local South African 

chefs. There is truly something for everyone as there are specialty 

show areas and cooking competitions dedicated to everything from 

ice cream to coffee. 

•	 Singapore – $215: Singapore, which has risen 10% in hotel prices over 

the last year, offers a wide variety of attractions that will satisfy the 

appetite of any worldly food-seeker. For those in search of the most 

genuine, cultural culinary experience, Singapore’s numerous “hawker 

centers” are a must. These food court type establishments have 

bridged the gap between street food and restaurant culture and are 

by far the best way to sample all the region’s signature dishes for a 

fraction of the cost. For those who want a bit more extravagance, the 

best time to visit is in April when the city opens its doors to The World 

Gourmet Summit, a premier epicurean annual event, organized by 

Peter Knipp Holdings and the Singapore Tourism Board.

•	 Mendoza, Argentina – $127: Mendoza is situated in an extremely dry 

desert region of western Argentina, but has managed to overcome 

this environmental challenge with an extensive artificial irrigation 

system, which allows for foliage throughout the city as well as the 

growth of the grapes used to make its world-renowned wines. The 

whole city landscape is wide open and much shadier than other 

Argentine cities, making for a cool, relaxing atmosphere for visitors 

to come and enjoy a wine tour or a savory steak (another regional 

specialty). Just as the city has managed to flourish into a culinary 

capital of the South, its hotel prices have also thrived over the last 

year, increasing by 13%.

SPorTS

2012 is a big year for sport aficionados, in addition to a slew of international 

and national sporting events – the 2012 Summer Olympics start in late 

July. To help sports fans near and far, hotels.com has accumulated a list of 

destinations that are hosting big events this year or are perennially sports 

hot spots.

DOMESTIC

•	 New Orleans, LA - $150: With a host of sporting events coming to 

New Orleans in 2012 and 2013, it’s no wonder the city’s hotels and 

tourism are rebounding so well. New Orleans saw hotel room prices 

rise 11% in 2011. In March 2012, the NcAA Men’s division 1 Basketball 

Tournament championship game will be held at the Mercedes-Benz 

Superdome. In August, The Big Easy will host the Arena Football 

League championship, the Arena Bowl XXV. Towards the end of 2012, 

the city will continue to host a variety of college football bowl games 

which will continue into January 2013. The Who dat Nation will host 

Super Bowl XLVII on February 3, 2013. 

MENdOZA
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•	 Boston, MA - $176: This northeast city has a reputation for housing 

die-hard sports fans. Boston, which saw hotel prices rise 6% in 2011, 

heralds several major league sports teams including the Boston red 

Sox, Boston celtics, Boston Bruins and New England Patriots. Not 

only is this city stuffed with fanatic fans, but it also provides travelers 

opportunities to explore sports history. Tour Fenway Ballpark, the 

oldest Major League Baseball stadium currently in use. More of 

a collegiate sports fan? The area is home to many colleges and 

universities including four NcAA division I members: Boston college, 

Boston University, Northeastern University and Harvard University. 

check out the “Beanpot Tournament” where these four schools’ 

hockey teams compete annually for bragging rights over the cross-

town rivals. It sells out annually so get tickets early!

INTERNATIONAL

•	 London - $242: London will play host to an array of sporting events 

this year. The 2012 Summer Olympics Games, officially known as the 

Games of the XXX Olympiad, will start July 27 and run through August 

12, 2012. This is a busy year for London hotels as the country is also 

celebrating the Queen’s diamond Jubilee and charles dickens’ 200th 

birthday, so find a great deal on London hotels now. Hotel room rates 

in London have risen 12% and are expected to increase more as the 

Games and other important events draw near. Other big events going 

on in or around London include Wimbledon and the British Open at 

royal Lytham and St. Annes Golf club in Lancashire. 

•	 France - $205: France is home to the best known and most prestigious 

cycling race in world, Tour de France, which will celebrate its 99th 

anniversary this year. Although the course changes every year and 

often times one or two stages are in neighboring countries, most of 

the race will wind through France ending on Paris’s most famous 

street the champs-Élysées. This year’s race starts in the Belgian 

town of Liège and tours through parts of the French Alps, French 

riviera, Pyrenees, and ends in Paris. Want to see the last segment 

of the race? Book your hotel room now as year-over-year hotel room 

rates in Paris rose by 8% and could be at a premium when the races 

end on July 22. 

 

arTS & deSiGn

The caliber of learning experience that one receives by exploring the art 

and design of an unfamiliar city through travel is unparalleled with anything 

that can be learned in a classroom or a book. Whether their passion is 

architecture, fashion, painting, dance, sculpture or theater, art enthusiasts 

of all kinds will find something to love in our city recommendations for art 

and design. All of these cultural hubs excel in multiple sectors of the arts 

and are bringing something unique to the table for 2012.

BOSTON
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DOMESTIC

•	 Minneapolis/St. Paul, MN – $104: Second only to New York city, the 

Twin cities have more theater seats per capita than any other U.S. 

city, which is only one of the many reasons this upper Midwestern 

city has recently become a national epicenter for art and design. The 

Walker Art center is revered as one of the top modern art museums in 

the country alongside the likes of contemporary giants MoMa and the 

Guggenheim. It’s known nationwide for its cutting edge art exhibitions, 

like this year’s Minouk Lim and Lifelike exhibits. Architectural buffs can 

also get excited about the debate over which rival cathedral is best: 

The Basilica of St. Mary in Minneapolis or The cathedral of St. Paul.

•	 Philadelphia, PA – $141: There is a tremendous amount of buzz within 

the art community around Philadelphia and this year’s opening of the 

new location of the Barnes Foundation Museum. The new campus is 

nestled in the heart of the city’s downtown cultural corridor and will 

house Albert Barnes’s personal painting collection of masterworks 

by renoir, cézanne, Matisse, Picasso, and others. The building itself, 

designed by New York architects Tod Williams and Billie Tsien, is a 

work of art. Its attractive gray and gold limestone, glowing light box 

ceiling, and handsome surrounding landscape is what landed it on 

the list of Architectural digest’s most buzz worthy buildings of 2012. 

The space will open on May 19, 2012; tickets will go on sale March 15, 

2012.

•	 Washington, d.c. – $156: No doubt Washington, d.c. will be a popular 

destination this year thanks to the upcoming presidential election, 

but dc has much more to offer than thrills for the politically driven. 

Art lovers descend upon the country’s capital each year to admire 

the city’s stunning architecture and monuments. Visitors can check 

out design classics like The Vietnam Veterans Memorial and brand 

new structures to arrive on the scene within the last year such as 

The Martin Luther King, Jr. Memorial. Gallery gawkers would also be 

remiss not to make a stop at dc’s National Gallery of Art, which will 

be featuring an exhibition of Picasso’s drawings, showing his first 

explorations of cubism, collage, and other techniques, through May 

2012. 

•	 Los Angeles, cA – $138: Los Angeles has long been the reigning king 

of traditional museums on the West coast. In fact, LA has over 800 

museums and art galleries – more than any other city on the entire 

western half of the U.S. It’s no wonder hotel prices are on the rise in 

this creative hub (up 7% from 2010). Nevertheless, despite the increase 

in prices, the city is constantly developing new programs to help 

make the arts more and more accessible to visitors and locals alike. 

For example, every second Thursday of the month, thousands of art 

fans descend upon LA’s famous Gallery row for the free, self-guided 

downtown Art Walk. Another way to enjoy LA’s art culture on the 

ScULPTOr cArVING WOOd
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cheap is to seek out the city’s street art that has been made world-

famous by the likes of street artists like Banksy and david choe.

INTERNATIONAL

•	 copenhagen, denmark – $197: Not better known for one art form 

over the next, copenhagen has quickly become one of Europe’s 

foremost hotbeds of contemporary art, modern architecture, fashion 

design and all-together stylish living. An ardent sense of beauty 

and aesthetics can been seen in everything from the city’s modern 

architecture to its classical paintings, but the best part about the 

city is that art can be found everywhere else outside the museum 

and monument confines as well. In fact, there is an entire walking 

tour called cPH: cool dedicated to seeking the unique and unusual 

beauties of the danish capital.

•	 London, UK – $242: The 2012 Olympics is causing quite a stir in London 

this year as numerous new events, buildings, and exhibitions  erupt 

onto the scene as the games get closer. One of the most notable 

additions to the city’s already bustling art and design culture includes 

the opening of Shard London Bridge, a 72 story, glass skyscraper that 

will be the tallest building in the European Union when it opens in May 

2012. Additionally, in June 2012, London will host the UK’s largest ever 

cultural celebration, called London 2012 Festival. The two and a half 

month event will feature more than 1,000 events in film, visual arts, 

fashion, theatre, opera, digital innovation and more.

•	 china - $154: It’s difficult to pinpoint a single city in china when it comes 

to the vivid, thought-provoking architecture that dots across the 

expansive nation. 2012 is poised to be an exhilarating year in design 

for china as five of its well-known cities are slated to open the doors 

to new, cutting-edge structures, including the Phoenix International 

Media center in Beijing (up 6%), the Pazhou Hotel in Guangzhou (down 

4%), and the Shenzhen Stock Exchange (up 4%). These buildings, along 

with two others in dalian and chengdu make up a whopping 40% of 

Architectural digest’s Top Buzz-Worthy Buildings in 2012. despite all 

the progressive strides that the country has taken on the design end, 

art and culture buffs mustn’t forget that china is a country rooted in 

tradition, and as such, there is an abundance of festivals throughout 

the year showcasing the nation’s unique and striking works of art.

•	 Santiago, chile – $141: Lovers of the performing arts are in for a treat 

in Santiago, chile, which not only has a thriving theatre, music and 

film scene, but also has seen a drop in hotel prices over the last year 

(about 4%). With a night’s stay in the country’s capital costing less 

than $150 a night, visitors will have some cash leftover to spend 

on popular Friday and Saturday night performances at the many 

(many!) theatres and playhouses around the city. On the film side, 

Santiago also hosts an International Film Festival in August that 

cOPENHAGEN
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draws many important producers, directors, film critics and actors 

from around the globe. The city also puts on an International Short 

Film Festival later in the year that has been going on for 20 years. 

ShoPPinG

When considering which cities in the world would be best to shop in, London, 

New York, Paris, and Milan stand out at the top of the list – and rightly so. As 

the biggest fashion capitals of the world, who would not want to experience 

the glamour and glitz of the “Big Apple” or “city of Lights” at least once? But 

for those who have been there and done that or are looking for something 

a little less conventional, here are a few city suggestions from hotels.com 

that also boast some of the world’s best shopping destinations.

DOMESTIC

•	 San Francisco, cA – $165: Making a strong debut on the list of Top 

Global Fashion capitals for 2011 for its quirky, eclectic style, San 

Francisco has come in at number 38. ranked seventh on the Top 

10 domestic destinations for Americans, San Francisco’s hotel price 

increase of 18% only reflects the boost in the city’s popularity. For a 

place that offers some of the best shopping in the world for both 

tourists and local shopaholics alike, it is no wonder that San Francisco 

has finally made the fashion capital list. Shoppers can enjoy Union 

Square, a famous shopping mecca that houses department stores 

and luxury brands of all kinds, such as Saks 5th Avenue, Neiman 

Marcus, coach, Bulgari, MaxMara, diesel and Prada, just to name a few. 

For a more down-to-earth location, visitors should head to chestnut 

Street, a great place that retains a distinctive and cozy neighborhood 

feel. Unique and offbeat in nature, chestnut street is lined with 

sophisticated boutiques, beauty outlets and restaurants alongside 

brand name retailers, truly offering something for everyone.

•	 Miami, FL – $167: Moving across the country, the next highest ranking 

east coast city after New York on the Top Global Fashion capitals is 

Miami, which comes in at 26. This hot spot is 13th on top domestic 

destinations for Americans with hotel prices increasing 13%. With all 

the sun, surf, and shopping one can get, this city has some of the 

best goods to offer travelers from all around. To experience South 

Florida’s largest super regional mall, shoppers can go to Aventura 

Mall, voted Best Local Shopping destination by the Miami Herald’s 

“Hot List.” This vast mall features dramatic new architecture and 

distinctive design for all visitors to enjoy as they choose from over 

280 stores and restaurants, a 24-screen movie theater, or an artist-

designed interactive playground. Other shopping destinations include 

the quaint shops in Little Havana and one-of-a-kind retailers in Miami 

Beach. With all this available, it is no wonder that Miami is among the 

top fashion cities in the world.

SAN FrANcIScO



31

The hoTel Price index 2011 – U.S.

chapter 5: What drives You to Travel?

Chapter 5: What Drives You to Travel? (Continued)

INTERNATIONAL

•	 Sydney, Australia – $191: Included in the hotels.com list of “Americans’ 

Top 50 Favorite International cities” and ranked 11th in the list of Top 

Global Fashion capitals for 2011, Sydney is the perfect place for a truly 

unique shopping experience. For those who devour vintage treasures, 

handmade originals, and chic finds, there are dozens of markets held 

every weekend in Sydney, each distinct from the next. For example, 

Glebe Market, located in the inner Sydney area, has a lively urban vibe 

with a great alternative character and style. It is a showcase for the 

cutting edge of fashion and design and also offers gourmet foods 

and a comfortable lawn for relaxing while listening to live bands. Other 

must-see markets include The rocks Market, Paddington Market and 

Paddy’s Market. For those who care to experience a bit of history 

while shopping, visit Queen Victoria Building (QVB) on George Street. 

This grand building, built in the 1890s as a Municipal Market, retains 

its beautiful architecture while housing over 180 of Sydney’s finest 

fashion boutiques, jewelry shops, and brand name retailers, as well 

as charming little cafes and restaurants.

•	 Hong Kong, china – $197: coming in at number six on the list of the Top 

Global Fashion capitals for 2011 is Hong Kong, also one of the Top 10 

International destinations for U.S. Travelers. Hong Kong offers a wide 

variety of shopping experiences from trendy shops to street markets. 

However, if there is one thing travelers should not miss when parading 

through the streets of Hong Kong, it’s the convenience of the themed 

shopping streets dedicated to specific product categories found all 

over the city. For instance, the Luxury Brands Street features all the 

latest items of legendary luxury brands where visitors can enjoy an 

unrivalled shopping experience all on one street. The Flower Market 

on Flower Market road is a magical experience where shoppers can 

admire the colorful displays, sweet scents, and exotic blossoms of 

varieties of houseplants. For shoppers visiting with their kids, Tai Yuen 

Street – a toy paradise – is the place to go. This street houses many 

toy shops and stalls that offer unique and often inexpensive children’s 

toys that everyone is sure to love.

 

healTh & WellneSS

In a world constantly in motion and full of life’s unavoidable busyness, it is 

often hard to stop and step away from it all in fear of falling behind. However, 

studies have shown over and over again that it is good and even necessary 

to occasionally take a break and replenish one’s strength, relax, de-stress 

and recharge. To help make deciding where in the world to take a holiday for 

the sake of one’s health and wellness easier, hotels.com has compiled a list 

of recommended spa, resort and health havens for the worn out traveler.

SYdNEY

HONG KONG
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DOMESTIC

•	 Honolulu, HI – $153: Voted as the slimmest city (also one of the 

healthiest) in America by the Huffington Post in November 2011, 

Honolulu, Hawaii is the ideal vacation spot for a health and wellness 

holiday. It is ranked 28th in Top U.S. destinations for American Travelers 

and seventh in Top U.S. destinations for Overseas Visitors and 

certainly offers more than just sun, sand and surf. For breathtaking 

views of the Pacific Ocean and lush mountain scenery, hike up the 

slopes of Leahi, one of Hawaii’s most famous landmarks. For a more 

off-the-beaten path hike, Kaena Point offers scenes of a dramatic 

lava shoreline and views of the Waianae coast. Hanauma Bay on 

Oahu’s eastern tip in Honolulu is considered one of the island’s best 

snorkeling destinations. This bay not only offers clear blue waters 

and colorful fish, but also provides a wonderful education center with 

exciting exhibits, information, and a theater presentation detailing the 

Hanauma Bay’s transformation from a volcanic crater to Hawaii’s first 

Marine Life conservation district. 

•	 cambridge, MA – $222: An interesting city on Huffington Post’s list 

of America’s Healthiest cities is cambridge, Massachusetts, which 

was awarded the title “Healthiest Overall.” With hotel prices up 11%, 

this historic American city certainly has more than meets the eye. 

Founded in 1630 and rich in history, cambridge is the perfect place 

for a walking tour. Stroll through the elegant Brattle Street, called 

“King’s Highway” or “Tory row” before the American revolutionary 

War, to see historical buildings such as the modernist glass-and-

concrete building that housed the design research store, and the 

Longfellow House National Historic Site, where George Washington 

and Henry Wadsworth Longfellow both lived (at different times). This 

is a great way to be fully immersed in the country’s past while taking 

an enjoyable tour. To see even more historic sights of cambridge and 

Boston in a truly serene atmosphere, take an evening sunset cruise 

through the charles riverboat company. relax as the captain points 

out all the important and intriguing landmarks, and watch the sun 

peacefully set in the sky towards the end of the tour.

INTERNATIONAL

•	 reykjavik, Iceland – $163: discover one of the ultimate health and 

wellness destinations by visiting reykjavik, Iceland, where the 34% 

increase in hotel prices only reflects the city’s emerging popularity. 

According to Iceland of Health, Iceland has a very “eco-friendly lifestyle, 

where simplicity of low stress living is merged with the newest 

technologies.” With healthy ingredients, quality water, hot springs 

and glacial rivers, one can easily find both food for the body and food 

for the soul. When visiting reykjavik, one important place that should 

not be missed is the Blue Lagoon. Voted as the best Medical/Thermal 

HONOLULU
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spa worldwide in 2009 by readers of conde Nast Traveler, the steamy 

waters of this geothermal spa are rich in minerals, such as silica and 

sulfur, and bathing in the Blue Lagoon is known to provide medicinal 

healing. Other activities to partake in are snorkeling in Silfra or going 

on a tour of Jökulsárlón – a glacial lagoon where more of Iceland’s 

finest natural wonders can be found.

•	 Bangkok, Thailand – $94: rising seven spots on the list of Top 

Overseas destinations for Americans from 24th in 2010 to 17th in 

2011 is Bangkok, Thailand. With hotel prices up only 3% from 2010 to 

2011, Bangkok is the perfect place to go for a relaxing and affordable 

getaway. Known for its famous massages, Thailand has become a 

world holistic center with activities that tend to both body and mind. 

For a truly unwinding experience, visit divana Massage and Spa, a 

rare gem in a bustling city. Surrounded by almost an acre of tropical 

garden, this naturally luxe spa contains five private spa treatment 

rooms with different soft music playing in each room, providing a 

perfectly serene environment. rasayana retreat, another must-see 

destination, is a quiet detox, holistic health center, which specializes in 

rejuvenation through several different methods, including weight loss 

programs, naturopathic treatments, aromatherapy, and acupuncture. 

With so many great restful and rejuvenating activities, one will surely 

be ready to jump back into everyday life with renewed energy.

 

advenTUre

As the world becomes more globalized and it starts to seem impossible 

to find untouched adventures whether it’s kayaking in North America or 

trekking in Southeast Asia, there still remain hidden gems – some right in 

your own backyard and others several flights, hours and continents away. 

Hotels.com has highlighted some suggested adventure destinations in the 

U.S. and around the globe. 

DOMESTIC

•	 Boulder, cO - $123: Surrounded by more than 36,000 acres of 

recreational open space and sitting close to 6,000 feet at the base 

of the foothills of the rocky Mountains, is the town of Boulder, 

colorado. Famous for a variety of reasons, including housing many 

world renowned adventure athletes and Olympians, Boulder which 

saw hotel room prices rise slightly (2%), is an adventurer’s paradise. 

Whether hiking at chautauqua State Park, riding single track trails 

to the south of chautauqua, seeking world-class rock climbing at 

nearby Eldorado canyon, or escaping to nearby ski mountains such 

as Eldora, Winter Park, Arapahoe Basin or Loveland, Boulder gives all 

outdoor activities to engage in and explore.

rEYKJAVIK

BOULdEr
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•	 Burlington, VT - $185: Perched on the shores of Lake champlain, 

Burlington, Vermont provides an adventure during any season. 

With hotel room prices rising 9% in 2011, travelers needn’t splurge on 

pricey activities. The surrounding mountains present an abundance 

of hiking, mountain biking, and rocking climbing in the summer and 

skiing, snowboarding, and ice climbing in the winter in the surrounding 

Green Mountains (Sugarbush, Stowe, Mad river Glen, Smuggler’s 

Notch). Water sport lovers and aficionados will enjoy Lake champlain’s 

numerous sports including canoeing, kayaking, sailing and more. 

•	 Lihue, HI - $160: Travelers looking to explore all the adventures and 

beauty in Hawaii should head to Lihue, Hawaii, where hotel room 

prices are lower than neighboring Honolulu and Maui. Adventure 

seekers can enjoy white sand beaches, soaring mountains and the 

3,000-foot deep Waimea canyon also known as “The Grand canyon 

of the Pacific.” Travelers interested in kiteboarding need to look no 

further than Kiteboard Kauai for guidance and instruction or just head 

to one of the main nearby beaches. Those adventurers looking to 

head off the beaten path even further should check out Hawaii’s 

newest UNEScO World Heritage Site, Papahānaumokuākea. Permits 

are required for visitors so travelers should sign up on a tour with an 

approved tour operator. 

INTERNATIONAL

•	 Switzerland - $238: Switzerland has developed into a must-visit 

destination for travelers wanting to push the adventure boundaries. 

The destination was ranked number one in 2010 on The Adventure 

Tourism development Index for its commitment to sustainability, 

support of entrepreneurs and strong adventure image. Interlaken, 

Switzerland’s most well known adventure destination, offers 

numerous guided services for skydiving, canyoning, hang gliding, 

paragliding and skiing. To the south along the Italian border, the 

town of Lugano presents some of the best mountain biking in the 

region. In the winter, try the world’s only natural ice bobsled run at St. 

Moritz-celerina or do some off-piste skiing from any of Switzerland’s 

numerous ski mountains. Although overall hotel prices have risen 16% 

in Switzerland, great hotel deals can be found.

•	 Israel - $199: ranked number one on the developing countries 

categories on The Adventure Tourism development Index, Israel is 

starting to pave its way into the world of adventure tourism. With 

such diverse topography and good year-round climate, travelers can 

enjoy canyoning in the Negev desert, raft or kayak the river Jordan, 

mountain bike Mount Herman, or windsurf and kitesurf along the 

Mediterranean coastline. Visitors can even ski at Israel’s only winter 

ski and snowboard resort, Mount Herman. Hotel room prices in Israel 

rose by 4% but deals still are found. 

LIHUE
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•	 New Zealand - $129: This world-renowned adventure destination is 

quickly rebounding from the christchurch earthquake and hotel prices 

are reflecting that comeback as average daily rates in christchurch 

rose by more than 50% in 2011, and New Zealand saw overall prices 

rise 19%. deals still abound for adventure travelers on both the 

North and South Islands which allow for more adrenaline-pumping, 

heart-stopping extreme sports including bungee jumping, river 

kayaking and rafting, heli-skiing, caving, zorbing and more. Between 

the breathtaking scenery, indigenous Maori culture and warm Kiwi 

hospitality, thrill seekers will love this adventure sport haven. 

•	 chile -$144: This up-and-coming South America destination ranks 

number three on the developing countries list on The Adventure 

Tourism development Index. chile is considered a gateway to 

Patagonia; many adventurous travelers enjoy trekking routes in 

Torres del Paine National Park including The ‘W’ and The circuit. 

The small town of Pucon in central chile is an ideal adventurer’s 

playground. climb snowcapped Volcan Villarrica, raft the class IV 

rapids of the glacier-fed Trancura river, zipline through the forest or 

hike past waterfalls and brooks in Huerquehue National Park. chile 

provides an abundance of adventure activities and with average 

hotel prices falling 4% from 2010, there will be plenty of money left 

over to experience a variety of adventurous activities. 

cANYONING
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data collected on prices paid both at home and away reflects that travelers 

of various nationalities continue to spend more when abroad than within 

their own countries, with some exceptions. Swiss travelers spent the 

most at home, an average of $219 per night, which is easy to understand 

considering 3-star hotels in Geneva and Zurich average $199 and $206, 

respectively. The more prevalent trend is that travelers are spending 

more abroad, likely opting for more luxurious hotels than when traveling 

domestically.

Japanese travelers continue to be the top “away” spenders, paying an 

average of $185 per room when they head overseas, and Mexican travelers 

still spend the least when outside their own borders, parting with just $114 

per night.

Travelers from the U.S. are much thriftier hotel bookers at home, spending 

$120 when traveling domestically. Indian travelers continue to be the lowest 

domestic spenders, and it’s easy to see why when a 3-star hotel in New 

delhi averages just $78 per night.

PriceS Paid Per rooM aT hoMe and aWaY (USd) 
 

country home away

Australia $171 $173

Austria $133 $156

Brazil $165 $157

canada $142 $147

china (cNY) $151 $166

Hong Kong (HKd) $127 $152

denmark $162 $149

Finland $148 $142

France $115 $145

Germany $121 $143

India $89 $146

Ireland $118 $153

Italy $131 $148

Japan $150 $186

(continued next page)
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Mexico $111 $115

Netherlands $134 $141

New Zealand $105 $150

Norway $194 $170

Portugal $106 $151

russia $160 $163

Singapore $190 $139

South Korea $158 $142

Spain & canary Islands $108 $145

Sweden $168 $161

Switzerland $219 $178

United Kingdom $132 $159

United States of America $120 $171

Chapter 6: Prices Paid at Home and Away (Continued)
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BEST FIVE STAR VALUES

For travelers looking to get the highest rated room for the least amount 

of money, hotels.com has identified the top 10 cities in the world where a 

5-star hotel* will cost the least and travelers will find the best deals. In 2011, 

Warsaw, Poland, Marrakech, Morocco and cairo, Egypt offered the highest 

rated hotels for the lowest price, with 5-star properties in these cities selling 

at an average daily rate of less than $190.  

As always, price changes year-over-year were influenced by global events. 

Average 5-star room rates in cairo dropped 6% between 2010 and 2011, 

undoubtedly a result of the Arab Spring revolution and its effect on tourism. 

Another significant price change occurred in cape Town, South Africa, site 

of the 2010 World cup. Between 2010 and 2011 hotel prices were deflated 

in cape Town after World cup tourism had ended, and 5-star room rates 

dropped 24% year-over-year. New cities rounding out the top 10 include Pisa, 

Italy and Brussels, Belgium, indicating a possible new trend of affordability 

for European destinations.

beST 5-STar rooM raTeS (USd)

city country
Star  

rating
2010 2011 YoY adr

Warsaw Poland 5 $115 $130 13%

Marrakech Morocco 5 $164 $168 3%

cairo Egypt 5 $200 $189 -6%

Budapest Hungary 5 $168 $191 13%

Pisa Italy 5 $189 $193 2%

Lisbon Portugal 5 $169 $195 15%

Brussels Belgium 5 $172 $196 14%

Berlin Germany 5 $190 $198 4%

Beijing china 5 $190 $203 7%

 
BEST VALUE FOR $100

American travelers are generally budget conscious when it comes to hotel 

prices. Some may find it a challenge to find a room under $100. Hotels.com 

has analyzed the prices and knows the right places to visit. The hotels.com 

Hotel Price Index breaks down the destinations that offered the highest 

MArrAKESH

BANGKOK
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rated hotel rooms in 2011 for just $100 per night. Bangkok, Thailand, the 

location of 2011’s wildly popular “The Hangover Part II” film, offers the best 

hotels at this price point. 

STar raTinG availabiliTY aT 100 USd Price PoinT

city country Star rating

Bangkok Thailand 4

Marrakech Morocco 3.9

Budapest Hungary 3.7

Beijing china 3.6

cairo Egypt 3.6

Shanghai china 3.6

Tallinn Estonia 3.6

Jakarta Indonesia 3.5

Las Vegas United States 3.5

Warsaw Poland 3.4

Bali Indonesia 3.2

*Each country has its own start ratings system, and in some cases, more 

than one.  This means travelers should be aware of a possible disparity of 

standards and facilities when booking rooms with the same star ratings in 

different countries. The hotels.com Guest reviews are useful for researching 

hotels.

 
 
 
cloSinG reMarKS

2012 may be the year of the dragon but at hotels.com we believe it will be 

the year of the deal, too.  consumers have so many options with last minute 

deals and with the surge of mobile travel booking, it’s all done quite literally 

at their fingertips. 2011 showed us that hotel prices are inching towards a 

recovery, but there are amazing and diverse cities to uncover that offer 

value as well as luxury.  Our travel habits or “wanderlusts” are fueled by life’s 

passions and our personal pursuits. Sometimes it’s no longer where you are 

going, but why.  Are you thinking about the Olympics in London, or perhaps 

an appetizing stroll thru Singapore’s Hawker center? Or maybe seeing your 

favorite musician at SXSW, or an adventurous kayak ride down the river 

Jordan?  Wherever you are headed, hotels.com will always find you the 

perfect place.



40

The hoTel Price index 2011 – U.S.
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Hotels.com® is a leading provider of lodging worldwide, offering almost 

149,000 properties in over 60 countries from national chain hotels and all-

inclusive resorts to local favorites and bed & breakfasts. Hotels.com is the 

smarter way to book travel by offering Welcome rewards™, an industry 

leading loyalty rewards program; the real opinions of other travelers 

captured in over three million Guest reviews and; a Price Match Guarantee, 

so that those booking with hotels.com can be assured they are getting 

the best deal, either online or by speaking directly to a travel expert at 

1-800-2-HOTELS 24 hours a day. For more information, please visit hotels.

com. Hotels.com is an operating company of Expedia, Inc. (NASdAQ: EXPE). 

Follow us on Facebook at www.facebook.com/hotelsdotcom and Twitter 

via www.twitter.com/hotelsdotcom or visit the hotels.com Travel Smart 

Blog for consumer and business travel information. download the mobile 

app here: http://www.hotels.com/deals/mobile_app/. detailed Hotel Price 

Index data is available at: http://www.hotel-price-index.com, hotels.com, 

Finding You The Perfect Place™.

Hotels.com, Welcome rewards, Hotel Price Index, HPI, Finding You the Perfect Place and the 
Hotels.com logo are either registered trademarks or trademarks of Hotels.com, LP. All other 
trademarks are property of their respective owners. © 2012 Hotels.com, LP. All rights reserved cST 
# 2083949-50

About hotels.com

Want to get rewarded for sleeping around? Hotels.com’s unique loyalty 

program, Welcome rewards, offers our customers the ability to earn one 

free* night for every ten nights stayed in more than 65,000 partnering hotels 

worldwide. There is no complicated points system and redemption is as 

easy as it sounds: simply stay for ten nights, whether it’s at a quaint B&B 

or large chain hotel partner, and earn a free*night to use anytime – without 

blackout dates. 

Unlike most reward programs, which are usually specific to one brand, we 

allow our customers to collect their 10 qualifying nights across independent 

and chain hotels and to redeem their free* night at any eligible hotel in our 

global network. The free* night is valued at the average rate of the ten stays 

but members also have the option to use the free* night for a higher rate 

room by paying the difference.

To start earning free nights in your sleep, sign up for Welcome rewards 

today.

*Subject	to	Welcome	Rewards	terms	and	conditions.

About Welcome RewardsTM
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Want to book a room fast? While in the airport? While on the road? While 

skydiving? Of course you do. In today’s ever-changing and ever-portable 

world, mobile browsing is more convenient and more relied upon than 

desktop browsing. Hotels.com has created mobile booking apps that work 

fast and that are easy to use to find the right room while on-the-go. Users 

can book a room up until the last minute at the right price. The hotels.

com mobile booking app, which is available for Apple, Android, Windows 

Phone, Symbian and MeeGo devices features more than 20,000 exclusive 

last minute mobile deals. It is available in more than 30 languages in more 

than 70 countries, and can access past and future reservations, even when 

offline. Mobile GPS functionality will allow the app to find the closest hotels 

with the best deals, based on a user’s current location. Welcome rewards™ 

loyalty points can also be tracked and redeemed through the app, making a 

spur-of-the-moment award travel easier than ever.

About Mobile Booking

U.S. headquarters 

10440 North central Expressway, dallas, TX 75231 

Phone 469-335-1000 or 800-2-HOTELS

For further information or interviews 

Taylor L. cole, APr, director of Public relations, North America 

Hotels.com 

taycole@hotels.com 

469-335-8442

Get up to date data in our press room at http://press.hotels.com/en-

us. Visit the hotels.com Travel Smart Blog for consumer and business 

travelinformation, follow us on Twitter at @hotelsdotcom and on Facebook 

at facebook.com/hotelsdotcom. Hotels.com, Finding You The Perfect 

Place™.

Contact Us
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