Unplanned Pregnancy Prevention
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CAMPAIGN OBJECTIVE:

To reduce high rates of unplanned pregnancies among young women (18-24) in the U.S. by encouraging them to find the best method of birth control for them, and use it more carefully and consistently. 
BACKGROUND:

In the United States, fully 7 in 10 pregnancies among unmarried women age 18-29 are described by women themselves as unplanned—one of the highest levels in the entire developed world. 
The consequences of unplanned pregnancy are significant, expensive, and affect not only the young adults themselves but also their children.  These include:

· fewer opportunities to complete their education or achieve other life goals

· more health risks

· diminished likelihood of forming committed, mature relationships

· lower likelihood of stable families

· higher likelihood of poverty 
CAMPAIGN DESCRIPTION:

The campaign encourages women that there are more methods of birth control available than they may think – and there’s one out there for them.  Featuring a montage of relatable and humorous “sex mishaps” the ads conclude with the line “You didn’t give up on sex. Don’t give up on birth control either.”  By urging women to commit to careful, consistent birth control use, the campaign seeks to educate and encourage women, while promoting healthy behavior.  
The PSAs direct women to Bedsider.org, a new comprehensive online and mobile program designed to make birth control easier. Bedsider has everything women need to find the best method of birth control, stay on it, and use it successfully, including easy ways to explore and compare various methods, videos of real women describing their personal experiences with each method, and birth control and appointment reminders sent by text or email.  
TARGET AUDIENCE:


· Unmarried women, 18 – 24 years old
DID YOU KNOW:

· One in ten unmarried women 20-29 has an unplanned pregnancy each year – nearly 1.3 million unplanned pregnancies annually.  This represents a 13% increase between 2001 and 2006 (the most recent data available).  The steepest increase is among those 20-24.  
· The majority of young women say it’s important to them to avoid getting pregnant right now; however nearly 20% say it’s likely they’ll have sex in the next 3 months without using any birth control.
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