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The creation of Beolit 12

THE AWARD WINNING DANISH DESIGNER, CECILIE MANZ INVITES US INTO HER DESIGN STUDIO AND REVEALS HER THOUGHTS BEHIND THE DESIGN OF BEOLIT 12 AND WHAT CHARACTERISES HER DESIGN PROCESS 
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Copenhagen, Denmark – January, 2012
“I always listen to my gut feeling, before I start up a project. It has to mean something to me from the start. If it does I’m not too worried about all the things I don’t know – that is the exiting part for me – getting acquainted with new areas”, says Cecilie Manz.

Beolit 12 is Cecilie Manz’ first design within the technology product category and is completely new and unknown territory for her. The challenge from Bang & Olufsen was ‘to create a solution for portable sound at an affordable price point without compromising quality or design’.

This challenge did not scare Cecilie; she approached this assignment in the same way she would any other project: “One important question I ask myself in such a process is: how would I like to use and handle such a product?”, and with the brief from Bang & Olufsen in hand, the work process could begin.

The design process of Beolit 12 actually started inside out. A lot of people ask designers, where they get their inspiration from, and Cecilie Manz’ answer is simple: “Sometimes it lies in the project itself and the framework you have. Beolit 12 had to provide great sound, be portable and contain certain components as a minimum – something that was rather tangible to start from”. 

There were several aspects, which Cecilie  had to consider, especially as she was treading on unknown ground with this new technology product; “That Beolit 12 was to be portable was especially interesting as it sets completely different demands than when you work with something that is stationary – both visually and functionally. It has to communicate what it is and what it can do - and not something it can’t do”. 

“The idea of excluding a traditional dock came from a desire to simplify and make things as clean and easy to understand as possible. The solution was a surface, a tray in the top and the wire you have and use already with your phone. The plug-and-play thought was central and I also considered the fact that things are moving towards wireless playback anyhow”.

 “To achieve great sound quality has also been very important throughout the process. It was logical to me to comply with the engineers’ biggest wish for a large volume so the sound could perform to its optimum. The shape alone signals great sound - I think; a small compact body with a powerful bass. The pattern of the grid is also a visual reflection of the sound; it shows where the sound comes out. The aluminium front is almost the symbol of Bang & Olufsen quality and finish throughout. Therefore it was natural to apply this technique for the speaker front. The pattern is adapted to the sound; the number of holes increases where the most sound comes out”.

The leather strap for carrying Beolit 12 clearly shows portability, and its placement across the product gives balance when carried. The idea of using leather for this was to add some warmth to the product.

With Beolit 12 Cecilie Manz’ has created a product that does not visually scream out; it instead drops discretely and delicately into any situation and place where it needs to work; on the kitchen counter, the work place or terrace or wherever you decide to take it with you. Lift it up and you’re ready to go. In other words: Simplicity that works.

B&O PLAY offers premium audio and visual equipment for the digital generation. B&O PLAY celebrates outstanding craftsmanship, cutting edge design, excellent performance and a playful approach to modern life, in a perfect balance of performance and style. 

Bang & Olufsen was founded in Struer, Denmark, in 1925 by Peter Bang and Svend Olufsen, two innovative, young engineers devoted to high quality audio reproduction. Since then, the brand has become an icon of performance and design excellence through its long-standing craftsmanship tradition and the strongest possible commitment to high-tech research and development.
Still at the forefront of domestic technology, Bang & Olufsen has extended its comprehensive experience with integrated audio and video solutions for the home to other areas such as the hospitality and automotive industries in recent years. Consequently, its current product range epitomizes seamless media experiences in the home as well as in the car and on the move.

For more information on Bang & Olufsen, please visit www.bang-olufsen.com.
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