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AXE UNLEASHES ANARCHY 
WITH FIRST-EVER FRAGRANCE FOR GIRLS

Limited-edition female bodyspray featured in new AXE Anarchy men’s line

WHAT:
A decade ago, AXE revolutionized the American grooming industry with the launch of AXE and has since become the number one men’s grooming brand* in the U.S.  Since the 2002 introduction, millions of guys and girls around the world have experienced the “AXE Effect,” and today, AXE is making history again with the launch of Anarchy —an irresistible fragrance For Him, and for the first time ever, a limited-edition matching fragrance For Her.
WHY: 
The AXE brand is about sparking attraction between guys and girls, and with products already enjoyed by both, Anarchy For Him and For Her are the first-ever pair of bodysprays to launch at the same time in mass market retail stores.  
The decision to launch them together was inspired by the chemistry between guys and girls and their passion for the brand, and with more than two million fans on Facebook in the U.S. alone, about a quarter of whom are female, AXE wanted to let girls share the AXE experience with their guys.

ASSETS:

· Product images 
· Logos 
· Television commercial spot 
· Television commercial stills 
MORE INFO:  

· AXE Anarchy For Him and For Her are available as bodyspray 
· Anarchy For Him is also available in a deodorant stick, antiperspirant invisible solid, shower gel and 2-in-1 shampoo + conditioner at most food, drug, club, value and mass retail outlets

· Visit Facebook.com/AXE for more details
PRESS CONTACT INFORMATION: 

Adam Bricault, Edelman PR  |  (212) 819-4801  |  Adam.Bricault@edelman.com
*(in the U.S., excludes shaving hardware)
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