
Your future. Made easier.®

ING’s “Retirement Revealed”
study looks at the connections
between financial habits and
retirement planning for
women who are currently also
focused on raising children.   
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The joys and challenges of
motherhood are myriad. 

And part of the accepted equation is 
that mothers often sacrifice for their
children. Often, it seems, at the expense
of their own well-being and future, 
in particular, retirement.  
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Balancing family and future
can be a challenge.  
ING’s “Retirement Revealed” study uncovers differences in financial and
retirement savings patterns, attitudes and behaviors between men and
women overall. Women, who tend to live longer and will likely need more
resources than men in retirement, generally earn less, save less and have 
less saved. 

Clearly the “sacrifices” of child care responsibilities may have long-term 
effects on retirement preparedness. Lower contribution levels, for example,
can have a snowball effect over time and the effect can be magnified
further for women raising children, who seem to have the lowest retirement
contribution levels, and balances, of all.

Individuals who are currently raising children:

Women Women Men Men
with children without children with children without children

at home at home at home at home
Average household 
income2 $97,000 $94,000 $107,000 $109,000

College graduate 
or higher 63% 68% 73% 70%

Own home 82% 71% 85% 74%

Age 40.6 44 41.5 47.8

Married or living 
as married 80% 58% 93% 65%

1 Throughout this report, “with children” is defined as “with one or more children under the age of 18 living 
in your home”, and “without children” refers to individuals who do not currently have children under the 
age of 18 living at home – representing both households that have never had children (or not yet), and 
empty-nest households.

2 Note that the minimum household income requirement for the “Retirement Revealed” study was $40,000+
(see the appendix for full study methodology.

Women face greater
challenges and 
threats to a dignified,
comfortable retirement
than do men – and
women who are currently
raising children1 are
additionally challenged
when it comes to saving
for retirement.
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Retirement Savings
Women raising children are most likely to expect their employers to help
them understand how to reach their retirement goals – 52% expect more
support from their employers than they currently receive.  

Both women and men with children at home are slightly more likely to be
participating in an employer’s retirement savings program, but both report
lower contribution rates than counterparts without current childcare
responsibilities. Women with children contribute the lowest percentage of
pay to the plan of all groups, and are the least likely to have taken the time
to formally calculate their retirement goals. 

Women with Women with no Men with Men with no 
children living children living children living children living  

at home at home at home at home
Currently saving in 
an employer’s plan 77% 72% 80% 75%

Contribution rate 7.1% 8.5% 7.6% 9.3%

Have calculated retirement goals

These women are also the least likely of all groups to save at the maximum
level allowed by their employer’s plans. They are less likely to be even
contributing at the full match level – and are therefore missing out on
essentially “free money”. 

Contributing to receive the full employer match

Lower savings 
rates now may have

long-term implications
for mothers, who are
also less engaged in

calculating and planning
for their retirement

With children 
at home

Without children 
at home

With children 
at home

Without children 
at home

WOMEN MEN

33% 37%
45%

51%

With children 
at home

Without children 
at home

With children 
at home

Without children 
at home

WOMEN MEN

65% 68%

80%
85%
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It’s important to note that “contributing enough to receive the full match”
might not be ideal behavior in the first place, if the match is established at a
relative low percent of pay. Mothers are more likely than any other group,
just over one fifth to contribute only enough for the match.  

Less than half of women with children (just 49%) are currently saving for
retirement outside of their employer’s plan, while significantly more than
half (57%) of women without children in the home are doing so. Men are
more likely to be saving outside of the employer plan (51% of men with
children, and 61% of men overall).  

Women with children are most likely to say that they have barriers to their
ability to save for retirement – with insufficient income and debt being the
most prevalent barriers.

Women with Women without Men with Men without 
children living children living children living children living  

at home at home at home at home
Average amount in 
employer plan $46,000 $59,000 $75,000 $84,000

Average amount saved 
outside of employer plan $42,000 $57,000 $53,000 $76,000

TOTAL $88,000 $116,000 $128,000 $160,000

Total retirement savings

With lower savings rate
and more impediments
to savings, only 40%
of women raising
children feel prepared
for retirement compared
to 50% of men currently
raising children.

With children 
at home

Without children 
at home

With children 
at home

Without children 
at home

WOMEN MEN

$88,000
$116,000 $128,000

$160,000
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Financial Habits and
Challenges
Emergency reserves
Women, and especially those raising children, can be vulnerable to the
unexpected, and appear to have difficulty saving for more immediate
situations. 71% have any cash reserve at all (compared to 80% of men
raising children and 80% of women not raising children).  And for those
who do have reserve, it’s significantly smaller for women raising children –
less than three months’ salary.

Women with Women without Men with Men without 
children living children living children living children living  

at home at home at home at home
Have an emergency 
reserve 71% 80% 80% 86%

Number of months’ 
salary in reserve (excludes 
those with no reserve) 2.9 3.6 3.4 4.0

Money is tighter 
for women raising

children – with 
less discretionary

income  and smaller
emergency reserves
than other groups.  

Life insurance
The majority of people raising children do have life insurance, 94% of women
and 97% of men. As with emergency cash reserves, the amount of life
insurance is lower for these women than for men (3.9 times salary vs. 4.8
times salary). 

Credit cards
Women with children living at home are significantly more likely to fall back
on credit cards to purchase something they otherwise would not be able to
afford – 31% vs. 21% of fathers and 24% of women without children at
home. Similarly, they are nearly twice as likely as men raising children (11%
vs. 6%) to typically incur a credit card late fee, and nearly three times as likely
to incur that fee as are women without children (4%).  

Discretionary income
Women, especially those currently raising children, are more likely than any
other group to report no discretionary income after basic expenses are met.
Those who do report discretionary income are less likely to spend it on
entertainment and amusement. Perhaps because they travel less and splurge
less on entertainment-related expenses, Mothers are significantly less likely
than others to use their credit cards to make travel arrangements.  

Sources of advice
Women, in general, tend to be more reliant on social networks of peers and
family for financial advice and guidance, with mothers (25%) nearly twice as
likely as fathers (13%) to turn to peers for financial guidance. Similarly,
mothers are less self-reliant in seeking out financial guidance on their own
than fathers, 43% vs. 50%, respectively. Women without child-care
resposiblitiies, however, are the most hesitant to rely on their own research for
financial matters – just 36%.

Attitude toward finances
Women raising children are least likely of all to report that they actually enjoy
finances – less than half as likely as a man raising children (8% vs. 20%). For
the most part, though, they are realistics about the need to pay attention to
financial matters; 82% report that they deal with their finances because they
have to; 10% actively avoid thinking about their financial situations.  



6 | CHALLENGES OF MOTHERHOOD

Helping Moms 
(and Other Women)
Retirement is not top of mind for women currently raising children. They are
the least likely group to spend time thinking about retirement. At the same
time, they are even less prepared for both immediate financial emergencies
and long-term retirement; their financial and savings habits need the most
improvement on nearly all fronts.

Employers, providers and advisors have an opportunity for collaboration to
make it easier for women to make and act upon good financial decisions for
themselves and their families. More research on the methods and venues
that are most attractive and meaningful to them, and accommodate the
demands of their busy lives, is necessary. ING’s Retirement Revealed study
does, however, begins to offer some key insights.

• 70% prefer face-to-face guidance
• Women, especially those with children at home, are highly reliant on their

own social and peer networks for information and guidance; they are less
likely to be self-directed in seeking financial guidance and help

• They prefer the Web to print or hard copy as a source of financial
information (the study showed that 64% of women selected the Web as a
top-two choice for information, versus just 45% of women who selected
the Web)

Leveraging these preferences can be highly effective in helping women and
mothers to plan and calculate their retirement needs and lay the
groundwork for improved investment behavior and retirement results.

Harnessing the convenience and power of the workplace can help reach
women and improve the effectiveness of an employer’s savings plan in
helping female employees. They already have high expectations that
employers should do more to help them. 

Understanding how women think about and react to retirement and
financial issues in the context of their own personal situations, preferences
and expectations, can start to reverse some of these disturbing trends.

And help save “Mom’s” retirement.



Have small
emergency cash
reserves…

2.9x
their monthly salary
(29% have no reserve)

36%
Regularly carry a
credit card balance

31% 
Use credit cards for
things they normally
could not afford

Reducing debt is 
the #1 short-term
financial goal for  

59%
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Contribute

7.1%
to their employer’s
retirement plan

Within employer

plans

65%
contribute to the 

full match

52%
Want their employer 

to do more to 
educate them about

retirement

46%
Do not know how 
to reach their 
retirement goals

Healthcare costs 
are the 

greatest retirement
fear for 

32%

60%
Feel unprepared 
for retirement

33%
Have ever 

calculated their
retirement needs

21%
Have a formal 
plan for their
retirement goals

Key Findings: Women currently raising children younger than 18…
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Appendix What does the “Mother”
profile look like?
• She has a median age of 40.6

• She’s likely married or living as married (80%)

• 63% have completed college or a higher level of education

• She has a household income of $97,000

• She contributes 7.1% of pay to her employer’s retirement plan, has a
plan balance of $46,000

• She’s likely a moderate investor (55%)

• 85% have barriers to saving for retirement; insufficient income and debt
are the most significant.

• She’s especially vulnerable to life’s sudden and financially unpleasant
surprises

• She probably doesn’t have a will

• Saving for college for her children is a significant long-term financial 
goal – #1 for 26%, but retirement is the #1 long-term goal for 46% of
women raising children (it's the #1 goal for 61% of women without
children at home)

• She likely has life insurance (94%), but in terms of multiples of pay, her
coverage is roughly 25% less than that of a similarly-insured father

• She’s not likely (only a third, or 33%) to have calculated how much she’ll
need to maintain her lifestyle in retirement

• She likely doesn't have a formal plan to reach her retirement goals (21%)

• She has higher expectations of her employer when it comes to
financial education; 52% think their employers could to more

• She feels unprepared for retirement (60%)
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Study Details
ING’s “Retirement Revealed” study is a comprehensive survey of working Americans, designed (with results
weighted as necessary) to be representative of the American working population overall based on age, gender and
race / culture (African America, Hispanic, Asian, White). 

The on-line survey was conducted by ORC in October, 2011

Respondent demographics (4,050 working adults)

• Employed full-time

• Sole or joint household retirement investment decision-maker

• Total (combined) household income $40,000+

• Age 25-69

Sample sizes for the categories reported in this report:

Total with children at home 1,280 Men with children at home 755 Women with children at home 524

Total without children at home 2,770 Men without children at home 1,351 Women without children at home 1,420


