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What’s the secret behind the Zippo windproof lighter?

What makes it different?

Why is it such a phenomenon?

One simple reason is: the Zippo lighter is a mechanical device that works. Guys, in particular, love this aspect of the product. It is easy to carry and is a simple, low-tech gadget. 

At the same time, millions of designs have resulted in the lighter becoming a “badge product” – meaning that the lighter is an extension of “me”. It makes a statement of who “I” am and what is important to “me”. 

Zippo Collectors

· Millions of people around the world collect Zippo lighters – they are easy to acquire, compact in size, and tiny icons which showcase history and society. 
· Zippo lighters connect people globally - they buy, sell, and trade.
· Zippo enthusiasts are members of 11 lighter collectors clubs world-wide. 

· There are eight lighter collectors’ conventions held in seven different countries annually.

· Zippo lighters represent one of the most popular categories on eBay.

· The highest amount paid for a Zippo lighter was $37,000 (for an original 1933 model) at a Zippo auction in Bradford, PA in July 2007 (previous record was $18,000 at a Zippo Swap Meet in Tokyo in 2001.)
What led to its cult status?

· Outside of the U.S., Zippo lighters have a huge cachet. Since the ‘40s when American G.I.s carried the lighters to countries around the world, the Zippo lighter has become a symbol of American style, reliability and engineering. 
· In most of the top Zippo markets overseas, the lighter has a brand recognition of 95%. In Japan when consumers were asked to name top American brands they include Zippo in their first responses with such mega brands as Coke, Nike and McDonalds.
· People like to identify with Zippo – there are more than 34,000 Zippo-related videos on YouTube, and over 225,000 fans on Facebook. At the same time, over 18 million Zippo enthusiasts have downloaded the Zippo iPhone app.
· The classic “Zippo moment” at rock concerts where lighters are ignited in tribute to the band. Many concert-goers are now using the Zippo smart phone app for this salute
· A key Zippo attribute is sustainability

· It is a durable, refillable lighter made of metal and meant to be kept and re-used; not thrown away

· It is backed by a mechanical lifetime guarantee 

· Zippo lighters are fun to click.
-continued-

Hollywood connection

· The Zippo lighter has appeared in more than 1500 films, not only as a prop, but in many cases as a device to move the plot forward. Other appearances in entertainment are in tv shows, stage plays, music videos and as a sound effect in rock tunes. 
· Why Zippo lighters in Hollywood? The reason in the beginning (1940s) was that the Zippo lighter is a reliable performer – it works and filmmakers counted on the consistent performance. In later years the Zippo lighter has been used primarily because of the coolness factor.

· For over 10 years custom Zippo lighters have been a coveted gift at Oscar’s number one party hosted by Vanity Fair. In 2006, People Weekly called the Zippo lighter the best gift at the party. That same year, the Zippo lighter appeared in every movie that was nominated for best picture.

· Some Zippo enthusiasts: Quentin Tarantino won’t make a movie without one.  Tom Selleck, George Clooney, Kiefer Sutherland and Matthew McConaughey are fans.  These A-listers know a good thing when they see it!
Zippo offers a range of products

· Zippo introduced a robust range of Outdoor heat and flame products in 2010. The products are already favorites among hunters and campers. The Zippo Hand Warmer is the Outdoor line’s flagship product and top seller. 

· The Emergency Fire Starter, Campfire Starter, Hand Warmer and Outdoor Utility Lighter have all been awarded the Seal of Approval of the North American Hunting Club. The Campfire Starter won the Field & Stream Best of the Best award. 
· Zippo also markets a broad range of lifestyle accessories for men including wallets, fine writing instruments, and watches.  A new range of Zippo fragrance was launched in Europe and Asia in 2011 and in North America in 2012.

· Zippo offers a variety of multi-purpose utility and candle lighters for the home, hearth and patio. The popular decorator series of candle lighters is available in four fashion-forward colors.

· Other Zippo brands include the Ronson line of lighters and lighter fuel, and Case sport and utility knives.
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