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Frequently Asked Questions – SOI TV
WHAT IS SOI TV? 

· Simply put, SOI TV is the first and only 100% Social TV for Hispanics. It is a channel that fuses the traditional television medium with the emerging platforms of social networks. Together this forms a groundbreaking and interactive medium that features the timeliest and most controversial topics of interest for today’s opinionated and savvy Latino.

WHAT SOI STAND FOR?

· Sistema de Opinión Interactiva (Interactive Opinion System)

DOES SOI HAVE A WEBSITE?

· Yes, www.soitv.com 

CAN VIEWERS WATCH SOI ONLINE?

· Yes, www.soitv.com/envivo 
HOW DOES SOI TV DIFFERENTIATE FROM OTHER SPANISH LANGUAGE CHANNELS?

· SOI TV is the first and only Spanish-language channel that engages its viewers to participate with the on-air programming, 24 hours a day. 

· SOI TV gives Latino community a voice to reflect their true opinions about the latest trending topics via a platform where they can air their thoughts on the subject at hand in real time. 

· It is the first and only Spanish-language television channel that is fully integrated with social networks. 

· SOI TV content is not driven by large corporate interests, rather by the Hispanic public opinion on events, news, and SOI online trends.

· The public is used to the media influencing public opinion; at SOI, public opinion influences the media.

WHY WAS SOI TV CREATED?

· SOI was created to give Latinos a place where their true voice could be heard and become part of the show

· SOI provides the Latino population with irreverent and unique programming that addresses the needs of multi-ethnic generations who feel a connection to their cultural heritage, but desire much more than the traditional programming presented by other Spanish-language networks 

· As television and media have become more mobile and the online world becomes more personalized, it was a natural evolution to bring these two worlds together to create a place on television where the people help shape TV entertainment. 

· Hazte sentir en SOI donde tu opinión es la protagonista. Descúbrelo! soitv.com
WHO DECIDED TO CREATE SOI TV AND WHY?

· Eligio Cedeño, a Venezuelan banker and entrepreneur, created SOI TV.

· Cedeño was a political prisoner of the Venezuelan government for three years. During that time, Cedeño spent a lot of time thinking about the importance of freedom of speech and the role of the media in a society. Once he was able to leave Venezuela, he decided to create a channel with the purpose of giving the masses a place to express their opinions freely and directly. 
WHO IS IN CHARGE OF SOI TV’S CONCEPTUALIZATION?
· The contextual and visual concept of SOI is led by a team of broadcasting, journalism, digital and marketing experts.

· The team’s task is to bring in its decades of experience to create a new medium that will usher in a fresh and unique way of watching television for the Latino market. 

WHERE CAN I WATCH SOI TV?

· SOI TV is on the air in 15 cities in the United States and Puerto Rico, reaching an estimated 3 million Hispanic households through its digital over the air channel in .3 frequency.
· The cities include the top U.S Hispanic markets such as Miami, New York, Los Angeles, San Francisco, Fresno, Chicago, Dallas, Houston, San Antonio, Phoenix, Tucson, Las Vegas, Boston, Denver, and Puerto Rico.

HOW CAN I ACCESS SOI’s DIGITAL .3 FREQUENCY?

· SOI can be accessed by purchasing a television antenna and auto programming the channels on the TV. This will allow your TV set to detect the SOI frequency in your market for you to view.
HOW IS SOI TV IS MORE IN TOUCH WITH LATINO THAN OTHER SPANISH LANGUAGE CHANNELS? 

· Culturally, Latinos love to socialize and give their opinion about everything as it is part of their cultural fabric. With this in mind, SOI TV gives Latinos, for the first time, a direct voice on television that allows them to share their opinion in real time about events, news and trends through social media.

· SOI TV wants to expose their viewer to irreverent and controversial television programming that creates dialogue and sharing as opposed to the more conservative and traditional options that exist today.

DOES SOI HAVE ANY FUTURE PLANS TO ADD BILINGUAL PROGRAMMING TO ITS CHANNEL?

· Yes, over time, SOI will begin to add more bilingual components to its site and its programming that will cater to the diverse Hispanic population in the U.S.
· SOI’s target audience is 18 – 50 years old, Hispanic, Spanish dominant or bilingual. 75% of the U.S Hispanic market speaks both languages.
HOW MANY EMPLOYEES DOES SOI HAVE?

· At the moment SOI has 46 employees which include programmers, producers, production crew, talent and executives.

HOW MUCH MONEY WAS INVESTED IN STARTING UP THE STATION?

· SOI had an initial investment of $20 million dollars
HOW MANY PEOPLE DOES SOI REACH?

· SOI reaches over 3.3 million households and approximately 8 million Latinos in 15 different markets across the country and in Puerto Rico

