Fatherhood Involvement 
Campaign Sponsors:
U.S. Department of Health and Human Services’ Administration for Children and Families, Office of Family Assistance, National Responsible Fatherhood Clearinghouse
Volunteer Advertising Agency:

Campbell Ewald 
BACKGROUND:

86 percent of dads spend more time with their children today than their own fathers did with them, according to a new Ad Council survey. However, a majority of dads (7 out of 10) also reported that they could use tips on how to be a better parent. To inspire and support men in their commitment to responsible fatherhood, the Ad Council has partnered with the National Responsible Fatherhood Clearinghouse (NRFC) to reach out to fathers with a series of Public Service Advertisements (PSAs). 

The campaign PSAs communicate to fathers that their presence is essential to their children’s well-being and emphasize that “the smallest moments can have the biggest impact on a child’s life.” The PSAs conclude with the tagline, “Take time to be a dad today” in an ongoing effort to encourage dads to play an active role in their children’s lives. 

CAMPAIGN OBJECTIVES:

· To inspire a new commitment to responsible fatherhood.  
· To serve as a resource for fathers by directing them to visit Fatherhood.gov or to call 1-877-4DAD411 for parenting tips, fatherhood programs, and other resources. 
TARGET AUDIENCE:


All adults with a focus on fathers and potential dads.
DID YOU KNOW?
· By age 30, 68-75% of young men with a high school diploma or less are fathers.

· An estimated 24 million children (33%) live absent from their biological father.
· More than 81% of dads reported feeling financial pressure in their role as a father.
· Children with involved, loving fathers are significantly more likely to do well in school, have healthy self-esteem, exhibit empathy and pro-social behavior, and avoid high-risk behaviors such as drug use, truancy, and criminal activity compared to children who have uninvolved fathers. 
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Washington, DC 20036
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TO ORDER ADDITIONAL CAMPAIGN MATERIALS, PLEASE CONTACT:  
CI-Group

10 Salem Industrial Park
Whitehouse, NJ 08888

AdCouncil@ci-groupusa.com
Phone:   (800) 933-PSAS (7727)

