Press Quotes

"Disaster situations can evolve quickly, and monetary donations enable relief organizations to respond to people’s changing needs. Even small contributions can do immense good. Supporting the work of professional humanitarian relief organizations is the most direct, effective way to help survivors."
 Juanita Rilling, Director, Center for International Disaster Information
“Given the complexity and urgency of the efforts required in times of disaster, we believe this project is of great benefit because of its potential to increase the response capacity of leading relief and recovery organizations to help communities affected by disasters, said Eduardo Martinez, President of The UPS Foundation.  "The focus of the UPS Humanitarian Relief Program is to promote collaboration and thought leadership to enhance public–private sector collaboration to build more effective preparedness, response and recovery efforts to strengthen community resilience."

Eduardo Martinez, President, The UPS Foundation
“Our many disaster response member agencies and their volunteers are on the ground right now serving significant emergency needs of Hurricane Sandy survivors," Daniel Stoecker, Executive Director of National Voluntary Organizations in Disaster said. "We are proud to be part of a whole community coalition led by the Ad Council that helps the American public make a meaningful difference in relief efforts."

Daniel Stoecker, Executive Director, National Voluntary Organizations in Disaster
“The human cost of a disaster like Sandy is immeasurable, whether it strikes on the U.S. Eastern seaboard or in Haiti. A monetary donation, no matter its size, can go a long way in helping humanitarian organizations to respond quickly and get communities back on their feet.” 

Samuel A. Worthington, President and CEO, InterAction
"The message is an serious one, yet we wanted to communicate it in a way that people would remember and actually enjoy listening to," said Tony Mennuto, Creative Director of RadioFace, an ad agency made up of copywriters and comedians. "Ironically, because our company (and families) are located in and around New York City, we're seeing the importance of the message first-hand."

 Tony Mennuto, Creative Director, RadioFace
