FATHERHOOD INVOLVEMENT

HHS/ACF 

Through HHS/ACF, the Federal government supports Responsible Fatherhood in diverse ways. Because engaged fathers strengthen families and contribute to healthy outcomes for children, many HHS/ACF programs integrate support for fathers. These include Head Start, Child Support programs, and Temporary Assistance for Needy Families. HHS/ACF also supports programs that focus on fatherhood, such as the Responsible Fatherhood grant programs administered by the Office of Family Assistance.
National Responsible Fatherhood Clearinghouse


The National Responsible Fatherhood Clearinghouse (NRFC) is funded by the Administration for Children and Families’ Office of Family Assistance’s (OFA) efforts to assist States and communities in promoting and supporting Responsible Fatherhood. With a dual purpose of developing outreach efforts to fatherhood practitioners and dads, the NRFC provides access to print and electronic publications, timely information on fatherhood issues, and targeted resources that support the Fatherhood field. The NRFC Website also provides essential information for other audiences interested in fatherhood issues. The address for the NRFC website is www.fatherhood.gov.
Campbell Ewald

Campbell Ewald is a collaborative marketing communications company that provides clients game-changing solutions. As one of the nation’s largest communications brands, Campbell Ewald is made up of a collective of thought leaders with innovative capabilities both traditional and specialized, including advertising; insights and solutions planning; integrated content strategy and development; social, relationship, retail and experiential marketing; interactive/digital; and strategic media planning and buying.

Campbell Ewald has offices in Detroit, Los Angeles, San Antonio, Miami and Washington, D.C. A part of The Interpublic Group of Companies (NYSE:IPG), CE partners with a score of national and regional brands, including Alltel Wireless, Carrier, Chicken of the Sea, Consumers Energy, General Motors, Ghirardelli, Kaiser Permanente, Los Angeles Tourism & Convention Board, Olympic Paints and Stains, OnStar, USAA, and the United States Navy. Please visit us on www.c-e.com, Facebook and Twitter.
HUNGER PREVENTION
Feeding America 
Feeding America provides low-income individuals and families with the fuel to survive and even thrive. As the nation's leading domestic hunger-relief charity, our network members supply food to more than 37 million Americans each year, including 14 million children and 3 million seniors. Serving the entire United States, more than 200 member food banks support 61,000 agencies that address hunger in all of its forms. For more information on how you can fight hunger in your community and across the country, visit http://www.feedingamerica.org. Find us on Facebook at facebook.com/FeedingAmerica or follow our news on Twitter at twitter.com/FeedingAmerica.
Cutwater
Cutwater is an independent ad agency and proud of it. We are brilliant at developing cultural insights that attract an audience though iconic brand stories. Our shop is headquartered in San Francisco. Cutwater is guided by the creative and cultural vision of Founder and Chief Creative Officer, Chuck McBride, in partnership with Principal, Christian Hughes. Cutwater is famous for their work on Ray-Ban, Jeep, and Levi's. Current clients include: Trina Turk, Easton, Box, Ubisoft, American Giant, and Feeding America, among others.  www.cutwatersf.com
EMERGENCY PREPAREDNESS
FEMA

FEMA's mission is to support our citizens and first responders to ensure that as a nation we work together to build, sustain, and improve our capability to prepare for, protect against, respond to, recover from, and mitigate all hazards.

Leo Burnett 
Leo Burnett Worldwide, part of Publicis Groupe, is one of the world’s largest agency networks with 96 offices and nearly 10,000 employees. In 2012, the global network was awarded a record-breaking 55 Lions at the Cannes Lions Festival of Creativity and was also named “Network of the Year” by YoungGuns, Golden Drum, Dubai Lynx and MENA Cristal Awards. A HumanKind communications company, Leo Burnett Worldwide has a simple and singular approach: put a brand’s purpose at the center of communications to truly connect with people. Leo Burnett works with some of the world’s most valuable brands including The Coca-Cola Company, Fiat, Kellogg’s, McDonald’s, Nintendo, P&G, Samsung and Tata among others. To learn more about Leo Burnett Worldwide visit our site, Facebook page and follow us via @leoburnett.
SHELTER PET ADOPTION
Humane Society of the United States

The Humane Society of the United States is the nation’s largest animal protection organization, rated the most effective by its peers. Since 1954, The HSUS has been fighting for the protection of all animals through advocacy, education and hands-on programs. We rescue and care for tens of thousands of animals each year, but our primary mission is to prevent cruelty before it occurs. We're there for all animals, across America and around the world. Celebrating animals and confronting cruelty -- on the Web at humanesociety.org.
Maddie’s Fund 

Maddie’s Fund® (www.maddiesfund.org) is a family foundation endowed by the founder of Workday® and PeopleSoft, Dave Duffield and his wife, Cheryl. Maddie’s Fund is helping to achieve and sustain a no-kill nation by providing solutions to the most challenging issues facing the animal welfare community through Maddie’s® Grant Giving and Maddie’s Institute SM.

Maddie’s Fund is named after the family’s beloved Miniature Schnauzer who passed away in 1997.
Draftfcb
With an equal focus on creativity and accountability, Draftfcb is committed to producing brilliant ideas that change consumer behavior. As a global, fully integrated marketing communications agency operating against a single P&L, Draftfcb provides clients with highly collaborative, channel-neutral thinking that delivers engagement and, most importantly, action. With nearly 140 years of combined expertise, Draftfcb has roots in both consumer advertising and behavioral, data-driven direct marketing. The agency’s corporate leadership team includes Howard Draft, executive chairman; Laurence Boschetto, CEO and president; Jonathan Harries, vice chairman emeritus & executive advisor, global creative; and Neil Miller, chief operating officer. The Draftfcb network spans 150 offices in 90 countries and employs nearly 9,000 people. The agency is part of the Interpublic Group of Companies (NYSE:IPG). For more information, visit www.draftfcb.com.
