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BACKGROUND:
Today, nearly 1 in 3 children in America are overweight or obese and over the past three decades, childhood obesity rates in America have tripled. In addition to the psychosocial issues of stigmatization, overweight children are at far greater risk for numerous health consequences, including cardiovascular disease, type II diabetes, and other chronic diseases. Teaching kids the importance of eating well and being physically active at a young age is crucial to reversing the trend of childhood obesity in this country.

DESCRIPTION:
The Greatest Action Move Ever (G.A.M.E.) encourages kids to “Bring Out the Action Hero in You” by being more physically active and improving their eating habits. Created in part by utilizing user-generated audition videos curated through a video submission contest hosted on KIDZBOP.com, the short film is a main component of The Greatest Action Move Ever PSA campaign that launched in September 2011.

The plot of the G.A.M.E. short film follows secret agent Kid X and the Action Hero Alliance as they overcome obstacles to save the world from evil mastermind Lethargo and his ultimate weapon, the Energy Vacuum. The key to their success is being physically active and healthy eating. The movie directs viewers to go to the CDC’s BAM! Body and Mind website where they can access games, tips and healthy-lifestyle related resources, including Action Hero Training Manuals, Power Lab Recipes and Market Mission Shopping Lists to help parents and kids emulate the eating and training habits of their favorite action heroes.
DID YOU KNOW:
· Nearly 1 in 3 children in America are overweight or obese.

· 12.5 million U.S. children and adolescents were obese in 2009-2010.

· A CDC report found that the health cost of obesity in the United States is as high as $147 billion annually.
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