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British Television Personality Amanda de Cadenet’s Popular Interview Series  
Returns on L/Studio  

“The Conversation with Amanda de Cadenet” joins Lexus broadband channel 
 

 TORRANCE, Calif. (June 4, 2013)—L/Studio, the Lexus-owned broadband channel that 

has delivered award-winning entertainment including “Web Therapy” and “Puppy Love,” has 

partnered with British television personality, actress and photographer Amanda de Cadenet to 

bring the alternative interview series, “The Conversation with Amanda de Cadenet,” to its 

viewers.  

The Web series, which features strikingly frank discussions with some of Hollywood’s 

most dynamic women, premiered on April 17 and will have a total of 12 episodes that air 

weekly. Presenting an authentic and raw view of issues affecting women today, each episode 

features in-depth interviews with some of the most famous and influential women in pop culture, 

including Zoe Saldana, Chelsea Handler, Whitney Cummings, Busy Philipps and Jaime King. 

“I encourage my guests to speak honestly about everything from sex, love, children and 

money to divorce and depression – topics we can relate to,” said de Cadenet. “Our talks can be 

funny, sad, daring and sometimes shocking, but most importantly, they are real. I look forward 

to continuing to entertain and inspire viewers with this series.” 

Instead of the usual guarded talk show interviews seen on TV, these uncensored chats 

result in de Cadenet’s guests sharing authentic stories. These include actress Milla Jovovich 

disclosing that her Russian movie star mother also scrubbed toilets for the rich and famous, and 

Chelsea Handler opening up about not seeing children in her future.  

“Amanda is a warm and engaging interviewer who brings a refreshing take on celebrity 

interviews,” said Brian Smith, vice president of marketing for Lexus. “We see L/Studio as a 

place for artists to experiment with their talent. Here, Amanda has the freedom to express 

herself and help the audience see a completely different side of her guests.”  
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“The Conversation with Amanda de Cadenet” originally aired on the Lifetime Channel. 

Reinvented for the L/Studio channel, it can now be found at lstudio.com. Currently in its fifth 

year, L/Studio hosts an eclectic collection of original films, live-action shows, documentaries and 

comedy programs designed to inspire viewers. The channel also includes original work from the 

worlds of art, culture, design, science, entertainment, architecture and beyond.  

 
 
About Lexus 

Lexus launched in 1989 with two luxury sedans and a commitment to pursue perfection. 

Since that time, Lexus has expanded its line-up to meet the needs of global luxury customers. In 

every vehicle, Lexus incorporates innovative technologies, high-quality designs and luxury 

materials. With numerous models featuring Lexus Hybrid Drive, Lexus is the luxury hybrid 

leader and is dedicated to developing vehicles that are kinder to the Earth. Lexus’ current 

vehicles incorporate outstanding driving dynamic characteristics and feature a new design 

language that includes a spindle grille and distinctive lights, creating a signature look and feel 

for the luxury brand. In the United States, Lexus models are sold through 232 dealers who are 

committed to exemplary customer service. 
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