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ATLANTIC CITY ALLIANCE ASKS SOCIAL FOLLOWERS TO SHOW THEIR “DO AC” PRIDE 


AROUND THE WORLD, IN AC AND WITH FRIENDS








ATLANTIC CITY, NJ (April 9, 2013) – In one year the Atlantic City Alliance’s (ACA) social media following has grown from less than 50,000 to more than 430,000 followers. These AC enthusiasts represent the increasing numbers of people who have discovered they love “doing AC,” and are proud fans and followers of Atlantic City, NJ. They put “Do AC” magnets on their cars and now ACA is asking them to take “Do AC” with them on vacation.





In 2013, ACA will incorporate more crowd sourcing from its ever-growing social community including new projects on Pinterest and Foursquare and a video series on YouTube. New social media projects for 2013 include:











#DOACmagnet Challenge – Beginning Monday, April 15 the Atlantic City Alliance will challenge AC enthusiasts to take their “Do AC” love on the road and show the world their enthusiasm for this iconic seaside destination. Since the launch of the “Do AC” campaign in April 2012, more than 130,000 car magnets have been produced and distributed; they have become a highly sought after medallion. Photo enthusiasts and Instagrammers have taken a number of photographs via social media and tagged #DOAC, #AtlanticCity and more. For the #DOACmagnet Challenge ACA will ask the social media community to upload photos of their “Do AC” magnet in front of iconic attractions (Niagara Falls, White House, Great Wall of China, etc.). Users will be able to vote for their favorite photo. 


The NEW #DOCrew – It’s the summer job of a lifetime. The summer 2013 DO CREW will be brand ambassadors for the Atlantic City Alliance’s “Do Anything. Do Everything. Do AC.” campaign. These six Atlantic City enthusiasts will help spread the #DOAC love focusing on events, the Boardwalk, shows and more. They’ll host fun contests, help AC’s online community with suggestions for what to do during their stay and promote #DOAC throughout their own social communities. These paid positions offer access to the city’s top events. Applicants are encouraged to audition in person at casting calls on Friday, April 5 from 5 – 7 pm at The Row at Revel and Tuesday, April 9 from    5 – 7 pm at The Quarter at Tropicana.


HOW I DO AC video series – ACA will create a YouTube video branded “Do AC” channel that will house a series of video interviews with locals on how they “Do AC.” Concierges, resident and guest DJs, AC vendors, ambassadors and many others will record one to two minute videos on their favorite places, people and events in AC.


About Atlantic City


From sandals to stilettos and foie gras to funnel cakes, Atlantic City offers something for everyone. Enjoy world-class entertainment, dining, shopping, gaming, relaxing on the beach and strolling the historic Boardwalk in the city created to escape the city. For more information visit � HYPERLINK "http://www.doatlanticcity.com" �www.doatlanticcity.com�.





The Atlantic City Alliance was established in 2011 as a private, not-for-profit corporation whose primary mission is to develop and implement a full-scale, broad-based, multi-year marketing program for Atlantic City. 
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pinterest.com/DoAtlanticCity





foursquare.com/VisitAC





facebook.com/AtlanticCityNJ





instagram.com/DOAC





@VisitAC








