Job Training and Employment
 Campaign Sponsor: Goodwill Industries International 

Advertising Agencies: Saatchi & Saatchi NY

BACKGROUND: Goodwill is a global social services enterprise and the leading nonprofit provider of job training programs and career services in the United States and Canada. To pay for its programs, Goodwill sells donated clothes and other household items in more than 2,700 stores and online at shopgoodwill.com. Goodwill uses the revenue earned from these sales to fund job training, employment placement services and other community programs.

Goodwill helped place 216,000 people into jobs in 2012 alone.
CAMPAIGN OBJECTIVE: Encourage audiences to become job creators in their local communities by donating their stuff to Goodwill. 

CAMPAIGN DESCRIPTION: The English and Spanish multimedia PSA campaign educates audiences that their goods donations are not an end point; they are the beginning of job creation in their community. With the simple and informative tagline “Donate Stuff. Create Jobs.”, the campaign provides a deeper understanding of the impact their donations have on their community.
All PSAs direct audiences to visit www.Goodwill.org to find their local donation center. 
TARGET AUDIENCE:
Adults 18+
FOR ADDITIONAL CAMPAIGN INFORMATION, PLEASE CONTACT:

Rachel Morales
Manager, Marketing & Brand Development
Goodwill Industries International

15810 Indianola Drive

Rockville, MD 20855
Rachel.morales@goodwill.org
Phone: (240)333-5550

OR

Hannah Blatt

Campaign Manager

The Advertising Council, Inc.

815 Second Ave. 9th Floor

New York, NY 10017

hblatt@adcouncil.org

Phone: (212) 984-1933

Fax: (212) 922-1676

www.adcouncil.org 

TO ORDER ADDITIONAL CAMPAIGN MATERIALS, PLEASE CONTACT:  

CI-Group

10 Salem Park

PO Box: 461

Whitehouse, NH 08888

Phone:  (800) 933-PSAS (7727)

adcouncil@ci-groupusa.com 

