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PRESS RELEASE



           STOCKHOLM, SEPTEMBER 9, 2013

Absolut ANNOUNCES A creative COLLABORATION WITH American DIGITAL MEDIA ARTIST AARON KOBLIN

Following its long-standing tradition of collaborating with cutting-edge artists, Absolut is proud to announce a creative collaboration with American digital media artist Aaron Koblin. The collaboration is the first under the company’s new brand ethos – Transform Today – under which Absolut will celebrate artists who ignore fate, break boundaries and transform themselves and their disciplines. 

Aaron Koblin is an innovator and a rule-breaker with one foot in art, and one technology. He takes vast amounts of data and vast amounts of people and weaves them into stunning visualizations, as featured at Moma, Centre Georges Pompidou and the Victoria & Albert Museum. Koblin is also pushing creative boundaries as the creative director of Google’s Data Arts Team. 
“Absolut has always believed in the transformative power of art. Together with the world’s most inspiring artists, we want to inspire people to find their daring creative spirit, in order to break from the past and recreate their future,” says Jonas Tåhlin, VP Global Marketing, at Absolut. “Koblin’s work is truly inspirational. He brings together art and science like no one else, and continuously transforms and manipulates the world with digital technology.
Starting today, absolut.com features an artist profile with exclusive videos and other audio-visual content presenting Aaron Koblin and his work. 

“Sometimes it seems like people really want to do things that have already been done, and usually the things that have already been done aren’t going to be very interesting. A lot of the things I’ve done, I’ve just done because somebody told me not to. I ignore context entirely and follow whatever I get intrigued by,” says Aaron Koblin. “What’s exciting about digital data is that you can transform it in a number of different way. You can run it through one filter and all of a sudden it’s sound; then you run it through another filter and you’re getting images out of it.” 

Together with the Koblin collaboration, Absolut is also announcing creative collaborations with French musician/director Woodkid, Brazilian graphic novel artist Rafael Grampá and French haute couture designer Yiqing Ying. Starting in November 2013, a collaboration will be extended to include global audiences both online and in real life. In early 2014, the transformative work of these collaborations will be celebrated and presented for the world to be inspired by.
“This is exciting times for Absolut. For 30 years – ever since our first art ad was created by Andy Warhol – globally renowned artists have made amazing works inspired by our iconic bottle. Now, we transform the way we collaborate with artists,” says Tåhlin. “We want to do things differently – with higher ambitions. We’ll take a more active part in stimulating transformation and pushing the cultural scene forward. For us, tomorrow is not a given. It’s what you create.”

A first video presenting Aaron Koblin’s thoughts on transformation can be found on 

www.youtube.com/absolut. For additional information on Koblin, including videos, imagery and other audio-visual content, please visit www.absolut.com. 

For information on the collaborations with Woodkid, Rafael Grampá and Yiqing Yin, please visit www.absolut.com. 

For information on Absolut products, please visit www.absolut.com. 

About the Artist

AARON KOBLIN (31) USA DIGITAL MEDIA ARTIST

Aaron Koblin is a digital media artist, innovator and rule breaker, specializing in data and digital technologies. 

His work takes real world and community-generated data and uses it to reﬂect on cultural trends and the changing relationship between humans and technology. He takes vast amounts of data, and at times vast amount of people, and weaves them into stunning visualizations. His projects include elegant lines tracing airline ﬂights, a Johnny Cash music video assembled from crowdsourced drawings and "The “Wilderness Downtown” which allows viewers to incorporate images of their childhood neighborhood into an interactive experience using their web browser and Google Street View. 
He continually pushes creative boundaries and genres by transforming huge amounts of data into stunning artistic visualizations. He explores how modern technology can make us more human.

For further information, please contact:
Andrew Rozas, PR Manager

Absolut
andrew.rozas@pernod-ricard.com

+46 70 919 53 25

The Absolut Company has the worldwide responsibility for the production and marketing of Absolut VODKA. Absolut VODKA is the world’s fourth largest premium spirits brand, and it is sold in 126 markets. Every bottle of Absolut VODKA is produced in Åhus in southern Sweden. The head office is located in Stockholm, Sweden. Since July, 2008, The Absolut Company is a part of Pernod Ricard, which holds one of the most prestigious brand portfolios in the sector.

[image: image1.jpg]