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Bullying Prevention
Campaign Partners: Adobe Foundation, Arcus Foundation, AOL, Facebook, Free to Be Foundation, Johnson & Johnson, The BULLY Project, U.S. Department Of Education, U.S. Department of Health & Human Services
Volunteer Advertising Agency: DDB New York

CAMPAIGN OBJECTIVE:

The objective of this campaign is to raise awareness about the seriousness of bullying, and encourage parents to talk to their children about the safe steps they can take to be more than a bystander in a bullying situation.
BACKGROUND:

The Ad Council is leading a national anti-bullying campaign targeting parents to address one of the most important issues facing our children today. The bullying statistics are staggering, with more than 80% of high school students in the U.S. reporting that they witness bullying at least once a week.  Statistics also show that more than 1 in 4 children a year (13 million) experience some form of bullying (as the bully, bullied or both).
Parents, unfortunately, are often not properly prepared to deal with the complexities of bullying today.  Bullying is a concern for parents, but not something they proactively discuss with their children until it directly impacts their child.  However, research shows that when parents talk to their kids about bullying, their children are more likely to take action to stop bullying. 
CAMPAIGN DESCRIPTION:

The goal of the campaign is to help provide a bully-free, safe environment for all students. Upon exposure to the campaign message, we want parents to talk with their children about the steps they can take to be more than a bystander in a bullying situation. 
Parents can use the following bystander tips:

· Tell a trusted adult, like a family member, teacher or coach.

· Help the person being bullied get away from the situation.

· Be a friend to the person being bullied.

· Set a good example. Do not bully others.
· Don’t give bullying an audience.
Campaign assets drive to both www.Stopbullying.gov and www.TheBullyProject.com/Parents. Both sites offer a robust set of resources for parents to learn the safe ways their child can be more than a bystander.
TARGET AUDIENCE:
Parents, with an emphasis on those with children in elementary and/or middle school.
FOR ADDITIONAL CAMPAIGN INFORMATION, PLEASE CONTACT:
Peter Lisle
Campaign Manager
The Advertising Council, Inc.

815 Second Ave, 9th Floor
New York, NY  10017
plisle@adcouncil.org

Phone:
(212) 984-1915
Fax:
(212) 922-1676
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[image: image1.jpg][image: image2.png]