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Ad Council
The Ad Council is a private, non-profit organization with a rich history of marshalling volunteer talent from the advertising and media industries to deliver critical messages to the American public. Having produced literally thousands of PSA campaigns addressing the most pressing social issues of the day, the Ad Council has affected, and continues to affect, tremendous positive change by raising awareness, inspiring action and saving lives. To learn more about the Ad Council and its campaigns, visit www.adcouncil.org, like us on Facebook, follow us on Twitter or view our PSAs on YouTube.
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AOL
AOL Inc. (NYSE: AOL) is a brand company committed to continuously innovating, growing, and investing in brands and experiences that inform, entertain, and connect the world. The home of a world-class collection of premium brands, AOL creates original content that engages audiences on a local and global scale. We help marketers connect with these audiences through effective and engaging digital advertising solutions. 
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The Adobe Foundation
The Adobe Foundation is a 501(c)(3) private foundation created and funded by Adobe Systems Incorporated to leverage human, technological and financial resources to drive social change and community improvements. The Foundation's Adobe Youth Voices global philanthropic program brings digital and multimedia tools and training to students and educators and empowers youth to comment on their world, share their ideas and demonstrate their potential to take action in their communities. The AYV global network currently includes more than 160 sites, grantees, and organizations in 31 countries engaging youth and educators in schools and out-of-school programs. For more information, visit www.adobe.com/go/youthvoices.
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Arcus

Founded in 2000 by Jon Stryker, the Arcus Foundation is a private grantmaking institution. Arcus’ mission is to achieve social justice that is inclusive of sexual orientation, gender identity and race, and to ensure conservation and respect of the great apes. The Foundation works globally and has offices in New York City and Cambridge, UK.
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Carat

Carat is the world's largest independent media communications specialist and the market leader in digital and diversified media solutions. Part of the Dentsu Aegis Network, Carat was established in 1968 as the world’s first media agency. Since then it has grown to become more than 5,000 people in 70 countries worldwide, planning and buying media campaigns for many of the world’s leading brands. Today, digital technology has created a new era of media. Carat’s vision is to use media in new ways to drive business value for our clients. Carat. Redefining Media.
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Cartoon Network

Cartoon Network (CartoonNetwork.com) is consistently the #1 U.S. television network among boys 6-11. Currently seen in 99 million U.S. homes and 194 countries around the world, Cartoon Network is Turner Broadcasting System, Inc.¹s ad-supported cable service now available in HD offering the best in original, acquired and classic entertainment for kids and families. In addition to Emmy-winning original programming and industry-leading digital apps and online games, Cartoon Network embraces key social issues affecting families with solution-oriented initiatives such as Stop Bullying: Speak Up and the Move It Movement. Turner Broadcasting System, Inc., a Time Warner company, creates and programs branded news, entertainment, animation and young adult media environment son television and other platforms for consumers around the world.
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DDB Worldwide
DDB Worldwide (www.ddb.com) is one of the world's largest and most awarded advertising and marketing networks. In 2012, DDB was named Advertising Network of the Year by Campaign, as well as Agency of the Year and Digital Agency of the Year by Strategy magazine. At the prestigious 2013 Cannes International Festival of Creativity, DDB won 92 Lions, the most ever for the network. In addition, The Gunn Report has listed DDB as one of the Top 3 Global Networks for the last 12 years. The agency's clients include Volkswagen, McDonald's, Unilever, Mars, Johnson & Johnson, and Exxon Mobil, among others.

Founded in 1949, DDB is part of the Omnicom Group (NYSE) and consists of more than 200 offices in over 90 countries with its flagship office in New York, NY.
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Facebook

Founded in February 2004, Facebook's mission is to give people the power to share and make the world more open and connected. Anyone can sign up for Facebook and interact with the people they know in a trusted environment. Facebook is a privately held company and is headquartered in Palo Alto, Calif. Facebook® is a registered trademark of Facebook Inc. Other names may be trademarks of their respective owners.
Facebook hosts both the Stop Bullying: Speak Up Campaign and bullying prevention resources on its Family Safety Page featuring online tools and anti-bullying success stories. 
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Free to Be Foundation

The Free To Be Foundation was incorporated in 1973 to develop and market educational products that challenge stereotypes, fight discrimination and encourage individuality and the freedom to pursue one’s talents and dreams. For nearly thirty years, the foundation has distributed Free To Be...You And Me book, album and video t parents and educators all over the world.
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Johnson & Johnson

Caring for the world, one person at a time…inspires and unites the people of Johnson & Johnson. We embrace research and science - bringing innovative ideas, products and services to advance the health and well-being of people. Our approximately 128,000 employees at more than 250 Johnson & Johnson operating companies work with partners in health care to touch the lives of over a billion people every day, throughout the world.

[image: image10.jpg]ATimeWarner Company




Turner Broadcasting System, Inc.

Turner Broadcasting creates and programs branded news; entertainment; animation and young adult; and sports media environments on television and other platforms for consumers around the world. Headquartered in Atlanta, Georgia, Turner is a Time Warner Company. 
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MLB Network

MLB Network is the ultimate television destination for baseball fans, featuring the multiple Emmy Award-winning MLB Tonight, live regular season and Postseason game telecasts, original programming, highlights, and insights and analysis from the best in the business, including Bob Costas, Peter Gammons, Jim Kaat, Al Leiter and Harold Reynolds. MLB Network debuted on January 1, 2009 in a record-setting 50 million homes and is currently distributed in 71 million homes throughout the U.S. and Puerto Rico. For more information and to find MLB Network in your area, go to www.MLBNetwork.com.

[image: image12.jpg]The

BULLY

Project
e




The BULLY Project
The BULLY Project is the social action campaign inspired by BULLY, the feature film directed by Lee Hirsch and released by The Weinstein Company. The movie focuses on bullying in schools; the Project is building a movement to stop bullying, create safe schools and promote caring communities.

More About 1 Million Kids
In conjunction with BULLY’s theatrical release, the BULLY Project launched their campaign “1 Million Kids”, which has engaged and empowered more than 200,000 students and 7,500 educators in 122 American cities through sponsored screenings of the film within an educational framework.

Learn more about the 1 Million Kids Initiative:
www.thebullyproject.com | action.thebullyproject.com/Million
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U.S. Department of Education

The U.S. Department of Education is an agency of the federal government that establishes policy for, administers and coordinates most federal assistance to education. It assists the president in executing his education policies for the nation and in implementing laws enacted by Congress. The Department’s mission is to serve America’s students-to promote student achievement and preparation for global competitiveness by fostering educational excellence and ensuring equal access.

