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Ram Truck Brand Launches ‘The Farmer in All of Us’ American Portrait Book 

Published by National Geographic  
• 300-page photographic essay, available now at www.ramtrucks.com/outfitter, is 

part of Ram’s ‘Year of the Farmer’ initiative launched with Super Bowl ad 
• Proceeds benefit National FFA Organization’s ‘Give the Gift of Blue’ program 

 
AUBURN HILLS, Mich. (November 25, 2013) – Just in time for the holiday gift-giving 
season, the Ram Truck brand is launching a new photography book with National 
Geographic titled, “The Farmer in All of Us: An American Portrait.”  The book is 
available for purchase now for $45 at www.ramtrucks.com/outfitter and will be in retail 
stores beginning late spring 2014. 
 
The 300-page coffee table book is a beautiful and comprehensive collection of original 
agriculture and farming photography, including many of the images commissioned by 
the Ram Truck brand for its “Farmer” Super Bowl commercial inspired by Paul Harvey’s 
“So God Made a Farmer” essay. Every book purchase backs a minimum contribution of 
$25,000 by the Ram Truck brand to the National FFA Organization’s “Give the Gift of 
Blue” program, which donates traditional FFA blue corduroy jackets to members who 
would not otherwise be able to own one.  
 
“Supporting farmers isn’t just about those who till the soil, it’s about reminding America 
who we are and where our greatness comes from,” said Olivier Francois, Chief 
Marketing Officer, Chrysler Group, LLC. “This book truly brings the “Farmer” story to life, 
and continues to give back in support of the amazing students of the FFA who embody 
this spirit every day.” 
 
To create the book, ten world-class photographers were tasked with traveling 
throughout America’s heartland over the course of three weeks to capture the essence 
of the farmer. Paul Harvey’s “So God Made a Farmer” speech served as their 
inspiration. The photographers’ original goal was to create the visual backdrop for a 
television commercial celebrating the “Year of the Farmer.” The two-minute tribute aired 
during Super Bowl XLVII, stopping the nation in its tracks.  
 



 

“The Farmer in All of Us” book builds on the imagery from the video and creates a 
compelling photographic poem, including a foreword by Paul Harvey, Jr. and personal 
anecdotes from the 10 photographers. The book includes more than 240 photos 
conveying the same spirit as the Ram Truck brand, which celebrates the values of 
dignity, fellowship and sacrifice through hard work. Just as the “Farmer” television video 
did, the book aims to inspire the next generation of America’s farmers.  
 
“It is so exciting to see a collection of these stunning images together in one book. ‘The 
Farmer in All of Us’ truly represents the soul of the American farmer,” said Clay Sapp, 
President of the National FFA Organization. “We are grateful to Ram for supporting the 
‘Give the Gift of Blue’ program and helping ensure each member of the FFA has the 
ability to own their own blue corduroy jacket.” 
 
The Ram Truck brand declared 2013 the “Year of the Farmer” in February when its 
much-talked-about “Farmer” television spot aired during the Super Bowl. The yearlong 
initiative was designed to bring national attention to the significance of the American 
farmer and Ram pledged to donate up to $1 million dollars to FFA for views of the 
television video on the brand’s website. The brand reached the 10-million-view 
milestone, equating to the $1 million donation, in less than a week and presented the 
check to the FFA Oct. 30 at their annual convention. The spot has been viewed more 
than 22 million times to date. 
 
About the Ram Truck Brand 
The Ram Truck brand continues to establish its identity and clearly define its customers 
since its launch as the newest Chrysler Group LLC vehicle brand. Creating a stand-
alone brand for Ram Trucks has allowed the brand to concentrate on how core 
customers use their trucks and what new features they’d like to see. Whether focusing 
on a family that uses its half-ton truck day in and day out, a hardworking Ram Heavy 
Duty owner or a business that depends on its commercial vehicles every day, Ram has 
the truck market covered.  
 
About the National FFA Organization 
The National FFA Organization is a national youth organization of 579,678 student 
members as part of 7,570 local FFA chapters in all 50 states, Puerto Rico and the Virgin 
Islands. The FFA mission is to make a positive difference in the lives of students by 
developing their potential for premier leadership, personal growth and career success 
through agricultural education. The National FFA Organization operates under a federal 
charter granted by the 81st United States Congress, and it is an integral part of public 
instruction in agriculture. The U.S. Department of Education provides leadership and 
helps set direction for FFA as a service to state and local agricultural education 
programs. For more, visit the National FFA Organization online at www.FFA.org, or on 
Facebook, Twitter and the official National FFA Organization blog. 
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