Claudio Schapsis is Ripley’s Believe it or Not! Times Square Chief eXperience Officer in charge of all marketing initiatives and user experiences at the 42nd Odditorium. He is a market-driven technology evangelist, speaker and writer who integrates cutting edge technologies into marketing strategies, particularly in the areas of digital/mobile marketing, location based marketing, and location-based services (LBS).

A frequent speaker on mobile/location based marketing topics, Schapsis has given keynotes and general session presentations at more than 20 conferences, events, and institutions, such as Columbia University. He serves as tech chair on the Board of Directors of MENG, a national organization of more than 1,500 top-level marketing executives. Schapsis recently joined the Board of Directors of Creative Arts Workshops for Kids (CAW), a nonprofit organization that improves the lives of underserved Northern Manhattan youth ages 4-24  through the use of visual, performing, and technology arts.

Schapsis holds an MBA from Technion Israel Institute of Technology.
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