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New York-New York’s Transformed Plaza Marks Key Phase in Evolution of Las Vegas’ Interactive 
Neighborhood Environment 

Re-imagined Pedestrian Experience, Expanded Outdoor Dining Patio, New Retail Offerings and Upcoming Restaurants Will Lead to The Park
LAS VEGAS – New York-New York Hotel & Casino, one of Las Vegas’ most iconic and downright fun destinations, has transformed its Strip-front façade featuring a re-imagined public plaza, expanded outdoor dining patio and five new retail venues that lead to The Park, an interactive neighborhood environment opening in 2016.   

A two-story 13,000-square-foot flagship Hershey’s Chocolate World retail experience anchors the newly enhanced destination. Boasting an eye-catching 74-foot glimmering façade, the interactive venue celebrates the incredible array of Hershey's-branded products that inspire the "Hershey's Happiness" mantra.

Hershey’s Chocolate World complements a newly expanded patio that includes Nine Fine Irishmen, the hotel’s authentic Irish pub, as well as a unique lineup of fun retail offerings including Swatch, the leading Swiss watchmaker; Stupidiotic, a specialty store featuring a wide variety of ingenious and UN-genius products; I Love NYNY, the “go-to” store for must-have NYNY apparel and gifts; and a 24/7 New York City-themed Starbucks sporting patio seating. Debuting in December 2014, fan-favorite restaurants Tom’s Urban and Shake Shack will bring their fantastic flavors to the plaza experience. 
The changes at New York-New York, and its sister property Monte Carlo, are part of a larger vision by parent company MGM Resorts International to create a dynamic new neighborhood experience at one of the most exciting corners on the Las Vegas Strip.  Reflecting the changing preferences of today’s traveler, MGM Resorts is currently underway with plans for The Park, a dynamic indoor/outdoor dining and entertainment district that will connect New York-New York and Monte Carlo with the world-class new 20,000 seat arena in development with partner AEG.  The Park and arena will be completed in spring 2016.

Monte Carlo’s newly transformed Strip-facing façade features a lively open-air plaza with vibrant community spaces, dynamic live entertainment and unique dining concepts that include Double Barrel, Yusho, Sambalatte, 800 Degrees and BLVD Creamery. 
For additional information and high-res images, visit the New York-New York newsroom.
NEW YORK-NEW YORK

Inspired by the famous energy and landmarks of New York City, New York-New York Hotel & Casino features 12 New York-style skyscrapers showcasing 2,023 guest rooms and suites. Other featured Big Apple icons include a 150-foot-tall replica of the Statue of Liberty and a 300-foot-long newly redesigned replica of the Brooklyn Bridge. Within the resort, guests discover all the energy and excitement of the city that never sleeps, such as enticing entertainment including the provocative and sensuous Cirque du Soleil production, Zumanity; the thrilling Roller Coaster; and the fun-filled dueling pianos of Bar at Times Square. A dynamic new plaza experience features fun and unique retail destinations including a two-story flagship Hershey’s Chocolate World, Swatch, Stupidiotic and I Heart New York-New York. Tantalizing restaurants include Gallagher's Steakhouse, Il Fornaio and Nine Fine Irishmen, an authentic pub offering the best of Irish drink, food and music. Delivering fantastic flavors, fan-favorite restaurants Tom’s Urban and Shake Shack will debut in December 2014. Additionally, New York-New York offers more than 24,000 square feet of meeting space and a rejuvenating spa and salon. New York-New York is a wholly owned subsidiary of MGM Resorts International (NYSE: MGM). For more information and reservations, visit newyorknewyork.com or call toll free at (866) 815-4365 or find us on Facebook and Twitter. 
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