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Company Profile

It was an idea so sublimely simple, how could it not succeed? A lifestyle brand grounded in the notion that life is one long weekend; that the relaxed vibe one achieves on vacation could -- and should -- be a way of life each and every day. A lifestyle entrenched in an island mindset, where azure waters and an ever-present, salty breeze can be had anywhere, at anytime. Creator of island-inspired living, Tommy Bahama is a true lifestyle brand that celebrates the finer things in life: fashion, food and friends.

It was with that clear-cut concept that founders/apparel industry veterans Tony Margolis, Bob Emfield and Lucio Dalla Gasperina launched Tommy Bahama in 1992 with a collection of upscale men’s casual sportswear with an island-inspired look. The collection struck a chord with consumers, and soon, the brand expanded into women’s, accessories and a range of licensing. The company has remained diligently focused on its ‘paradise found’ roots, even as it has moved into full men’s and women’s sportswear collections, swimwear, accessories, home furnishings, outdoor furniture, retail stores, restaurants, and even an ultra premium rum. With that kind of success, The Tommy Bahama Group landed on the radar of both consumers and corporations, which led to its 2003 acquisition by Oxford Industries, the international apparel manufacturer based in Atlanta.

With the company founders’ retirement in 2008, Terry Pillow was named CEO of the Tommy Bahama Group and Doug Wood, became President and COO. The senior management continues to grow the business by expanding into products that are applicable to the concept, and can be executed with the same high standards as its existing product lines. There is also growth to be had in existing collections; for example, incorporating younger silhouettes and prints in the men’s collection in order to appeal to a broader range of customers, and beefing up categories such as outerwear.
Tommy Bahama’s rise from men’s casual sportswear collection to the definitive island lifestyle brand is unique.  Shortly after the Tommy Bahama was initially launched, the company opened a restaurant/retail location in Naples, FL -- an unconventional, yet clear way of communicating its vacation state-of-mind. From the moment customers stepped into the complex, the innovative products and merchandising in the retail store, combined with the restaurant’s menu of island-inspired and traditional dishes with a twist delivered the company’s message.  To date, Tommy Bahama has opened 89 retail locations; 13 of which offer retail and dining experiences with more stores planned for this year. In addition to brick and mortar stores, the company’s jump into e-commerce in 2007 made shopping for an island experience just a few keystrokes away. From its website (www.tommybahama.com), customers can peruse and purchase an array of products, and even sample tracks from Tommy Bahama compilation CDs. Immersion in the island lifestyle has never been so easy!
- more -

Creating the Tommy Bahama lifestyle has lead to brand extensions that befit the label, including bringing that way of life home -- literally. The Tommy Bahama Home Collection imbues every room with a relaxed island mindset -- creating a resort-inspired retreat from the day-to-day stress. Authentic details borrowed from tropical plantations, vintage Hawaii, modern Bali and British Colonial style are the basis for the sophisticated, casual lifestyle collection. From home and outdoor furniture; rugs; wall coverings; fans; bedding; bath linens and accessories; table linens, flatware, ceramics and glassware, the collection creates an island getaway that is as close as your front door. 
And who wouldn’t want to experience a little island influence, every day? Tommy Bahama has evolved into a unique lifestyle brand with a look and feel that is instantly recognizable. Celebrating the good life; relaxing with family and friends -- that’s the Tommy Bahama way of life.
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