
 
 

 

HGTV’S ‘BROTHER VS. BROTHER’ EXCITING SEASON FINALE NAMES  

VICTORIOUS SCOTT BROTHER AND $50,000 GRAND PRIZE WINNER    

 

New York [For Immediate Release—August 22, 2013] On Sunday night’s season finale, the all-

out battle between two of HGTV’s top experts, Property Brothers’ Jonathan Scott and Drew 

Scott, comes to a close. In addition to learning which Scott brother emerges victorious, viewers 

also find out which finalist wins the $50,000 grand prize. During the finale, which airs at 10 p.m. 

ET/PT, the remaining team members must do all they can to impress all of the series’ judges, 

including HGTV’s real estate stars Mike Aubrey (Power Broker), Hilary Farr and David 

Visentin (Love It or List It) and Kennon Earl (Selling L.A.) in order to win the game. Viewers 

can vote for #TeamDrew or #TeamJonathan at HGTV.com/brothers through Wednesday, August 

28, at 12 p.m. ET/PT. 

 

The six-episode home renovation competition series pits Jonathan’s skills as a licensed 

contractor against Drew’s experience as a real estate agent as they and their teams vie to execute 

the smartest home renovation upgrades and score the biggest property-value increase. Each week 

the results of the completed home renovation are evaluated by the discerning eyes of HGTV real 

estate experts. While the 6’4” identical twins brothers go head-to-head to win championship 

bragging rights, the competing teams stop at nothing to take home the cash grand prize.  

 

The series features real renovations in real homes on realistic budgets—and demands that the 

team members demonstrate sharp skills and smart choices to impress the judges and avoid 

elimination. The teams compete in hardcore home improvement challenges and renovate a 

different property with limited funds and strict deadlines. The team that adds the most value to 

the property stays in the game, the losing team must face one of their own being voted out of the 

competition. 

 

ABOUT HGTV  

America’s leading home and lifestyle brand, HGTV features a top-rated cable network that is 

distributed to more than 98 million U.S. households and the HGTV website, HGTV.com, the 

nation’s leading online home-and-garden destination that attracts an average of four million 

unique visitors per month.  The brand also includes the HGTV HOME™ consumer products line 

which showcases exclusive collections of paint, flooring, lighting, furniture, plants, fabrics and 

other home-oriented products. For more information on HGTV HOME branded products and to 

find a retailer, go to www.hgtvhome.com. In partnership with Hearst Magazines, the HGTV 

Magazine, a home and lifestyle publication, is currently available on newsstands. Viewers can 

become fans of HGTV and interact with other home improvement enthusiasts through Facebook, 

Twitter, Pinterest and Instagram. Headquartered in Knoxville, Tenn., HGTV is wholly owned by 

Scripps Networks Interactive, Inc. (SNI).  
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