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The Amway Global Entrepreneurship Report 
In its third year, the Amway Global Entrepreneurship Report (AGER) was conducted by Amway, in partnership with the Chair of Strategy and Organization of the School of Management, Technische Universität München in Munich, Germany. This groundbreaking survey measures international attitudes towards self-employment, to ultimately foster global discussion on entrepreneurship and raise awareness of the significant role entrepreneurs play in modern economies. 

Survey Respondent Profile

First launched in 2010 as the Amway European Entrepreneurship Report, the AGER expanded worldwide in 2013, encompassing 24 countries, including the United States, and then again in 2014, to reach 38 markets. Unique in its broadness and regularity, the AGER reaches respondents who may or may not be considering, or actively pursuing, careers in entrepreneurship. The 2014 sample consisted of more than 43,000 men and women aged 14-99 across 38 countries – the largest group to date.

Survey FOCUS AND Composition 

This year’s AGER explored the topic of entrepreneurship education. The survey was comprised of seven questions, asked either in person or over the telephone. Fieldwork was completed by the Gesellschaft fuer Konsumforschung Nuremberg from April through July 2014. Results are shared with the scientific community, including the 38-person AGER Scientific Advisory Board and all interested think tanks and academic and public institutions. 
2014 Survey Questions and Key United States Findings 

1. How do you see entrepreneurship?
· 62% have positive attitudes towards entrepreneurship, a 6% increase from 2013 (56%).

· At 75%, respondents 35-49 years old were the most positive.

· At 73%, university graduates showed a much more positive attitude (58%).

· At 71%, Hispanics were the most positive ethnicity, followed by African-Americans (66%).

· At 44%, entrepreneurship potential is slightly higher than the international average (42%). 

2. Which aspects appeal to you as reasons to start your own business?

· 60% point to “self-fulfillment, possibility to realize own ideas,” remarkably higher than the global average (43%), and 59% rank “independence from an employer, being my own boss” as second, again much higher than the worldwide average (46%).
· At 70%, “self-fulfillment, et al” was the most appealing to Americans under 35 years, with “better compatibility of family, leisure time and career” the second most appealing (69%).

· At 56%, men rate “better compatibility, et al” higher than women (50%).

3. Which aspects of entrepreneurship education are crucial to prepare people to start their own business?

· 47% rated “leadership and management skills and rhetorical abilities like decision-making, customer management, leading and motivating employees” as the top aspect, and 39% chose “basic business skills like financial controlling, marketing or computer applications.” These findings were consistent with worldwide results, but again in reverse order.
· At 54%, those 35 years and younger chose “leadership and management skills, et al” as the most crucial, though this aspect loses importance with age.

· At 56%, Hispanics found “basic business skills, et al” most important, while African-Americans chose “leadership and management skills, et al” (49%).

4. Where should entrepreneurship education primarily take place?
· 48% point to “universities, higher education,” and 46% to “schools and secondary education.” These rankings were consistent with the global averages.

· At 53%, Americans 35 years and younger had the strongest beliefs in “universities, higher education,” followed by “schools and secondary education” (46%).

5. Can entrepreneurship be taught or are entrepreneurs born rather than made?
· 68% believe that entrepreneurship can be taught – 5% more than the worldwide average (63%). 

· At 74%, Americans 35 years and younger held the strongest beliefs.

· At 68% and 67% respectively, men and women had common opinions. 

· At 70%, African-Americans shared the strongest beliefs, followed by all other ethnicities (65%).

6. Is the existing offer of entrepreneurship education in schools, universities and other facilities such as government programs or private companies in your country satisfactory and sufficient?
· 61% found their entrepreneurship educational options satisfactory – in sharp contrast to 43% of global respondents.

· At 69%, those 35 years and younger were the most satisfied.

· At 79%, Hispanics were the most satisfied ethnicity, followed by African-Americans (76%).

· 44% of Americans overall, however, admitted the need for improvement.

7. If you think about politics, media coverage and the people you know: How entrepreneurship-friendly is your society in your country? In general?
· 60% viewed the United States as an entrepreneurship-friendly society – a 13% decrease from 2013 findings (73%), yet still remarkably higher than the international average (49%). 
· At 68%, university graduates saw their society as friendlier than non-degree holders (57%), as did more women (62%) than men (58%).
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About Amway
Amway/Alticor is the world’s #1 direct selling business, as ranked by 2013 global sales of $11.8 billion, according to the Direct Selling News Global 100. Top-selling Amway brands and products are Nutrilite™ vitamin, mineral and dietary supplements, Artistry™ skincare and color cosmetics, and eSpring™ water treatment systems – all sold exclusively by Amway Independent Business Owners. For more company news, visit globalnews.amway.com. For more information about the AGER, please visit AmwayEntrepreneurshipReport.com.
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