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Toyota ‘Make Your Mark’ Art Installation Fact Sheet


General Information

· Toyota and Revolt TV have teamed up to drive world-class technology with the ‘Make You Mark’ contemporary art installation on Friday, March 20 and Saturday, March 21. 
· Fans will enjoy art; music and entertainment live and across social media during the REVOLT House Party presented by Toyota at Banger’s, located at 79 Rainey Street in Austin’s Historic Rainey Street District. 

· The ‘Make Your Mark’ installation will be set up in Banger’s backyard from 12:00 p.m. to 9:00 p.m. CST.

· The installation will feature a glass-encased 2015 Toyota Corolla, the world’s best-selling nameplate of all-time, and a canvas backdrop.
· Artwork will be created with paintballs triggered by consumer tweets using hashtag #makeyourmark.
How It Works

· Music festivalgoers and Twitter users across the globe can contribute to this one-of-a-kind work of art by tweeting using the ‘Make Your Mark’ hashtag (#MakeYourMark).
· Each tweet will activate one of six robotically controlled paintball markers inside the glass display case to shoot the white canvas behind the 2015 Toyota Corolla, painting a colorful, continually evolving backdrop to frame the vehicle.
· The installation includes custom engineered and fabricated robotic turrets that are automatically controlled by a custom application. 

· Laser sights affixed to each paintball marker detect the vector of the paintball and show users where it will hit. 

· Approximately 4,500 algorithmically programmed paintballs will be used to create one final piece of art.
· Four original works of art will be produced during the two-day live art installation.

Remote Fan Engagement 

· Twitter users can tweet as many times as they’d like using the #MakeYourMark hashtag.

· Fans can watch as the paintballs hit the canvas and the artwork comes to life via live stream at Revolt.tv/makeyourmark. 

Additional Event Highlights
· Live music showcases

· Friday, March 20: PUBLIC SERVICE BROADCASTING – 11:30 a.m. CST; JOYWAVE – 2:30 p.m. CST
· Saturday, March 21: ALEX WINSTON – 1:15 p.m. CST; JOEY BADA$$ – 2 p.m.
· DJ sets on the outdoor stage
· Exclusive musical artist interviews and appearances

Concept and Artwork

· Brightline Interactive, an Arlington, VA-based digital creative company, developed the art installation technology.
· Chicago-based visual artist, Rahmaan Statik, designed the installation artwork.

· The artwork picks up on the central theme of the Toyota Corolla ‘Elevate’ ad campaign that features original, vibrantly colored 3D pavement art by Statik. 

Product Information

2015 Toyota Corolla Shows What It Takes to Be a World Leader

· Best-selling name plate of all time with over 40 million sold since 1966

· New Corolla Premium trim value-packed with technology features

· State of the art CVT-i S transmission for sportier shifting

· 42 MPG estimated highway MPG for Corolla LE Eco model

· 37 MPG estimated highway MPG for Corolla S Trim 
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