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HOMEOWNERS INSIGHTS FROM NEW NIELSEN SURVEY   
 
The National Painting Week survey reveals homeowner perspectives on painting projects, including plans, sentiment and 
influences on color selection. The survey also revealed differences by generation when it comes to painting. For more 
information on National Painting Week, visit swpaintingweek.com.  
 
The survey of more than 1,200 homeowners in April 2016 was conducted by Nielsen on behalf of Sherwin-Williams.   
 
Homeowners have painting plans in the works and are willing to spend what it takes for a successful project 

 More than half of homeowners (56%) plan to take on a painting project in the next 12 months. 

 59% say they’d be willing to spend more than $100 on a DIY painting project. 

 71% say they’d be willing to spend more than $100 for a professional painting project. 

 44% of homeowners believe that painting an accent wall is the best way to make a room stand out. 

 Of those planning to paint in the next 12 months:  
o 49% plan to paint a bedroom. 
o 47% plan to paint a living room. 
o 42% plan to paint a bathroom. 
o 33% plan to paint a kitchen. 

 
Homeowners view paint projects favorably, feel confident and know where to go for help 

 72% state that there is a positive emotional impact after painting a space.  

 46% of homeowners are enthusiastic about painting.  

 59% are confident about undertaking a DIY painting project. 

 33% said guidance on how to achieve and maintain the best results would be most valuable. 

 25% said tools to help select color would be most valuable when considering a painting project. 

 42% of homeowners said in-store paint color displays most influence their color selection. 

 28% of homeowners said they do not test the color before painting.  

 Of those who said online sources most influence their paint color selection, 62% turn to Pinterest.  

 When it comes to new paint technology, 44% are interested in washability. 
 

Generational differences: millennial homeowners are the most enthusiastic, confident and willing to spend 

 65% of millennials said they are enthusiastic about painting vs. 51% of Gen X and 37% of baby boomers. 

 72% of millennials said they are confident about painting vs. 61% of Gen X and 53% of baby boomers. 

 34% of millennials are willing to spend $250 or more on a DIY painting project compared to 22% of Gen X and 
14% of baby boomers. 

 19% of millennial homeowners are most influenced by online sources for color selection compared to 12% of Gen 
X and 3% of baby boomers.   

 23% of millennial homeowners use an app or website to test a paint color compared to 14% of Gen X 
homeowners and 6% of baby boomers.  

 
Ask Sherwin-Williams 
For 150 years, Sherwin-Williams has been an industry leader in the development of technologically advanced paint and 
coatings. As the nation’s largest specialty retailer of paint and painting supplies, Sherwin-Williams is dedicated to 
supporting both do-it-yourselfers and painting professionals with exceptional and exclusive products, resources to make 
confident color selections and expert, personalized service at its more than 4,000 neighborhood stores across North 
America. For more information, visit sherwin-williams.com. Join Sherwin-Williams on Facebook, Twitter, Pinterest, 
Instagram and Tumblr. 
  

### 
 


