
 

 
VEUVE CLICQUOT ANNOUNCES THE CLICQUOT MAILBOX RECREATION AWARDS 

Veuve Clicquot Launches International Online Design Competition in Search of the Next Designer for the 
2015 Clicquot Mailbox  

 
REIMS, FRANCE (October 1, 2014) – Veuve Clicquot Champagne is excited to introduce the Re-
Creation Awards – a competition open to the public, which invites emerging designers to design their very 
own Clicquot Mailbox. Clicquot Mail is a chic gift offering for Veuve Clicquot Yellow Label that is 
fashioned in the shape of a modern day mailbox to celebrate Veuve Clicquot’s rich heritage of 
correspondence. This fall, Veuve Clicquot invites designers and novices alike to submit their own Clicquot 
Mailbox designs in an international online competition launching on October 1, 2014. The winning design 
will be reproduced and sold worldwide in 2015. 
 
To kick off the competition, acclaimed jewelry designers Lulu Frost and Pamela Love have created their 
very own Clicquot Mailboxes. Lulu Frost and Pamela Love’s designs will be auctioned, along with a bottle 
of Veuve Clicquot, on CharityBuzz.com, www.charitybuzz.com/VeuveClicquot, beginning on October 1, 
2014 with a suggested retail price of $1,000 for each mailbox. The proceeds from the sale will benefit 
Parsons The New School for Design as Veuve Clicquot celebrates and supports young designers in the 
U.S.  
 
"I've been a long-time fan of Veuve Clicquot, so to partner with such an iconic brand for this creative 
competition is a joy and really represents a celebration of fashion," says Lisa Salzer, designer and 
founder of Lulu Frost jewelry.  "Adding my signature vintage Plaza letters — to spell out 'LULU LOVES 
VC,' of course! -to something as unique as the Clicquot Mailbox shows how jewelry can truly push past 
the boundaries of the expected, and I hope that this inspires designers around the world to tap into their 
creativity and participate in this exciting challenge." 
 
The official launch of the Re-Creation Awards will begin on October 1, 2014 and the deadline for 
submissions is November 15, 2014. The first round of winners will be determined by a public vote online 
between November 15 and December 15, 2014. In tandem, a second winner from each of the 9 host 
countries, which includes Australia, Belgium, Brazil, Canada, Germany, Japan, Spain, United Kingdom 
and the United States, will be chosen via a national jury, composed of high-profile personalities from each 
country. In the U.S., the judging panel includes Vice President of Veuve Clicquot U.S., Vanessa Kay, 
designer and founder of Lulu Frost, Lisa Salzer, Founder of P.S.- I made this..., Erica Domesek and 
Simon Collins, Dean of Fashion at Parsons The New School for Design.  
 
The winners of the U.S. competition will move on to join 16 other young designers from around the world 
at Veuve Clicquot’s Hôtel du Marc, for a prestigious two-day experience, including a tour of the cellars, 
gala dinner at the Hôtel du Marc, and a lunch and a tour of the vineyards. At Hotel du Marc, an 
international jury composed of influential names in the design industry, will then choose the ultimate 
winner of the International Clicquot Mailbox Re-Creation Awards. The design and winner will be unveiled 
at a ceremony on April 9, 2015, and also at Milan Design Week, starting on April 14, 2015. The winner 
will also receive $13,000 USD in prize money and international recognition as their creation will be used 
as the official design for the 2015 Clicquot Mailbox.   
 
The website http://awards.veuve-clicquot.com provides all information and tools necessary to submit a 
unique design. On www.youtube.com/veuveclicquotseason, participants can view an instructional video 
on the design process, and the Veuve Clicquot Facebook page: 
www.Facebook.com/veuveclicquotinternational will also provide information about the competition.  
 
For additional details regarding the competition please visit the Veuve Clicquot Facebook page at 
www.Facebook.com/veuveclicquotinternational or contact Clicquot@lsagenyc.com.  
 
 
 
 



 

ABOUT VEUVE CLICQUOT 
Since its creation in 1772, Veuve Clicquot played an instrumental role in establishing and evolving the 
champagne industry as we know it today. Located in Reims, France, Veuve Clicquot prides itself on using 
only the most distinct grapes reflecting Madame Clicquot’s motto “only one quality, the finest.” Now, more 
than 200 years later, Veuve Clicquot Champagne inspires the world to “Be Clicquot”: modern, audacious 
and premium quality. These values, set forth by the ground-breaking and extraordinary Madame Clicquot 
and maintained by generations of Clicquot drinkers, promise a remarkable experience with each sip of 
Veuve Clicquot Champagne. For more information, please visit www.facebook.com/veuveclicquot or 
www.veuve-clicquot.com. 
 
ABOUT CHARITY BUZZ 
Charitybuzz raises funds for nonprofits around the globe through online auctions with the world’s most 
recognizable celebrities and brands. Featuring access to acclaimed actors and musicians, business and 
political leaders, sports stars, luxury travel, couture fashion, rare memorabilia and more, Charitybuzz 
brings its online community of bidders exclusive opportunities to live their dreams and make a difference. 
Since launching, Charitybuzz has raised more than $100 million for charity. To learn more, visit 
www.Charitybuzz.com, like us on Facebook at www.Facebook.com/Charitybuzz or follow us on Twitter at 
@Charitybuzz. 


