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The National WWII Museum By The Numbers
June 6, 2000 - National D-Day Museum opened, more than 200,000 in attendance

2004 – Act of Congress designated as America’s National World War II Museum

4 million+ visitors since Museum opening in 2000

85% of Museum visitors travel from outside Louisiana

30% of visitors cite Museum as top or very important reason for visit to the city

#1 in TripAdvisor rating of New Orleans attractions; 2014 Travelers’ Choice awards ranked Museum #4 among nation’s museums, #11 among museums worldwide

# 1 attraction in South in rating by AAA magazine readers
650,000+ students and 10,000 teachers have visited since Museum opening

130,000 charter members representing all US states

7,500+ oral histories and other accounts from WWII veterans (audio, written, video) 

150,000+ artifacts supporting major exhibits and research

3.2 million website visits in fiscal 2014; nearly 300,000 social media followers
$227 million raised since 2004 for $325 million Road to Victory Capital Expansion  

212,500 sq. ft. currently, including exhibits, theater and restaurant
81,000+ sq. ft. of new construction to be completed by 2017, including 2 new pavilions

272 jobs at Museum campus (full-time equivalent); indirect job creation, 104 (estimated)
$108 million in annual state economic impact by 2017; direct job creation at Museum, 300 (FTE), indirect in community, additional 130

$880 million in direct and indirect economic impact from Museum since 2000 opening, projected to exceed $1 billion by 2017
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