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* Happycurious survey conducted for Sanofi with a sample of 10,515 persons (Asia, the United States and Europe), representative of populations (gender,

age, region) from May 13-20, 2015 for Asia (4,005 respondents), June 30-July 7, 2015 for the United States, and April 7-17, 2014 for Europe (self-administered
with online data collection).



