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THE NEW AMERICAN DREAM

For Millenials, a modified, but familiar American dream is still alive

*
De-Bunking Millennial Home-Buying Myths

Some pre-conceived notions about Millennials and home preferences miss the mark.
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' Practicality trumps design
' FASE features and technology.

Smart home technology (48%) is on the low end of
important home features, while quality construction
(86%) and low maintenance rise to the top (76%)

Millennials prioritize
needing the latest
tech in their home

The Post-Urbanite Millenial

Millennials want to replicate the best aspects of urban life,
but with more space and affordability.
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Outdoor living space is the number
one must-have for Millennials (59%)
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However, even with all that space, Millennials want amenities within walking distance
to their homes, just like in the city (see chart below).
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What else is important? The ability to personalize:
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Learn more at builderonline.com/responsivehome
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