
 

T-MOBILE ARENA SETS SIGHTS ON 

SUPERIOR ENTERTAINMENT IN LAS VEGAS  

 
LAS VEGAS – T-Mobile Arena, the centerpiece of a new entertainment district located between 

New York-New York and Monte Carlo opened April 6, elevating the Las Vegas experience with an 

exciting, new venue rivaling some of the best in the country.  

 

An asset for the entire city to utilize, T-Mobile Arena allows Las Vegas to expand upon its current 

entertainment portfolio offering visitors and locals more options than in previous years. Built to 

accommodate a variety of entertainment and sporting events, including professional basketball and 

hockey, T-Mobile Arena is the largest arena in Las Vegas with 20,000 seats and a myriad of premium 

amenities. Those amenities include a wide range of VIP suites and seating; Hyde Lounge, the arena’s 

exclusive nightlife venue located high above the event action; and a dynamic food and beverage 

program led by Levy Restaurants along with Tony Abou-Ganim, one of the country’s most sought-

after mixologists.  

 

An arena of this size and with these amenities, located in the one of the most dynamic cities in the 

world, has caught the attention of some of the industry’s top entertainers in addition to college and 

professional sports teams. George Strait, for example, is coming out of retirement and chose T-Mobile 

Arena for his exclusive engagements that begin in April. Additionally, Las Vegas is now under serious 

consideration for its first professional NHL team when the city previously did not have the 

infrastructure to support one.  

 

Demonstrating the scope and flexibility of this venue, T-Mobile Arena will host the reunion of Guns 

N’ Roses with two sold-out shows, George Strait’s exclusive worldwide engagement “Strait to 

Vegas,” Billy Joel’s only show in Nevada in 2016, HBO’s Championship Boxing featuring Canelo 

Alvarez vs. Amir Khan, Garth Brooks’ multiple engagements, UFC 200 and the Professional Bull 

Riders Build Ford Tough World Finals, among many other events and concerts, all within the first 

several months of opening. 

 

Great cities have great public spaces and Las Vegas is no exception. Rounding out the overall  

T-Mobile Arena experience is The Park and Toshiba Plaza that together create an overall 

neighborhood feel designed to appeal to Las Vegas’ new generation of visitors who seek out 

immersive and engaging experiences.  

 

Located directly outside of the arena, Toshiba Plaza is a two-acre outdoor entertainment space 

featuring two performance stages, large video screens and interactive content that will be programmed 

before, during and after arena events. The Park is an outdoor entertainment and dining district and 

serves as the gateway to T-Mobile Arena. Visitors to The Park can enjoy the beautiful desert 

landscape, take in public art, grab a bite to eat, enjoy live entertainment or the tried-and-true Vegas 

pastime of people watching.  

 
About T-Mobile Arena 
T-Mobile Arena is a privately funded indoor arena set to open in April 2016.  The 20,000-seat venue, located on the Las 

Vegas Strip between New York-New York and Monte Carlo, is expected to host more than 100 events annually, including 

UFC, boxing, hockey, basketball and other sporting events, major headline entertainment, awards shows, family shows and 

special events.  Las Vegas’ newest landmark will feature 50 luxury suites, more than two dozen private loge boxes, complete 



broadcast facilities, and other specially designed exclusive hospitality offerings and fan amenities destined to create a guest 

experience second to none.  The Arena has partnered with international iconic brands including Coca-Cola, Schneider 

Electric, Toshiba American Business Solutions Inc., Cox Business, Bank of America, Anheuser-Busch, Black Clover and 

Optum as the venue’s Founding Partners. These Founding Partners will introduce and brand signature fan initiatives, displays 

and interactive spaces including Toshiba Plaza, an adjacent two-acre entertainment space which will feature a performance 

stage, a variety of video screens and other interactive content and display areas.  Industry-leading architect Populous designed 

the venue to meet the U.S. Green Building Council’s standards for LEED® Gold Certification. T-Mobile Arena is a joint 

venture between AEG and MGM Resorts International (NYSE: MGM).  For more information visit the T-Mobile Arena 

website at www.t-mobilearena.com. 

 

 

###  

For additional information:  

 

MGM Resorts International 

Scott Ghertner, Director of Public Relations  

+1-702-692-6700, sghertner@mgmresorts.com  

 

AEG 

Michael Roth, Vice President, Communications 

+1-213-742-7155, mroth@aegworldwide.com 
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