
TELEMUNDO CENTER, THE CENTER OF THE HISPANIC WORLD

FREQUENTLY ASKED QUESTIONS

Q: Where is Telemundo Center located?
A: Telemundo Center is located adjacent to the city of Doral at 
One Telemundo Way (2350 NW 117th Place, Miami, FL 33182).

Q: How big is Telemundo Center?
A: Telemundo Center spans 476,000 square feet, which is the 
equivalent of 7 soccer fields. The building is approximately 2 ½ 
times larger than the U.S. Capitol building.  The facility resides 
on 21 acres of land.

Q: Who is the architect behind Telemundo Center?
A: RLC Architects is the lead architectural firm behind 
Telemundo Center.

Q: How many studios does Telemundo Center contain?
A: Telemundo Center is equipped with 13 highly adaptive, 
state-of-the-art production studios, two digital production 
spaces, and seven fully-capable production control rooms. All 
editing stations have AVID Media Composer and full Adobe 
suite software, for maximum flexibility and to offer a choice of 
creative tools. 

Q: What programs will be produced out of Telemundo 
Center?
A: Telemundo Center will house production of entertainment 
shows such as Don Francisco Te Invita and Un Nuevo Día. 
Additionally, all news programs, including Noticias Telemundo, 
Al Rojo Vivo, and the Sunday public affairs program Enfoque, 
and sports programs such as Titulares y Más.

Q: How many conferences rooms does Telemundo Center 
contain?
A: There are 60 conference rooms inside Telemundo Center.

Q: What divisions of NBCUniversal Telemundo Enterprises are 
based at Telemundo Center?
A: More than 1,200 employees are based at Telemundo Center 
with room to grow to 1,500. This includes its corporate teams, 
general entertainment, news and sports divisions, Telemundo 
Global Studios, Telemundo International, Universo, and Digital 
Media operations. 

Q: How diverse are employees at Telemundo Center?
A: Telemundo Center employees come from more than 20 
countries of origin. 

Q: Where were Telemundo’s previous headquarters located?
A: Telemundo previously had offices across South Florida and in 
Los Angeles. The main headquarters were based in a former 
shoe warehouse in Hialeah, Florida, for 30 years prior to 
Telemundo Center’s grand opening on April 9, 2018.

Q: What amenities are available at Telemundo Center?
A: Telemundo Center is equipped to offer the following 
amenities to employees and guests: a full service cafeteria with 
locally grown food options, a coffee bar, wellness rooms, a game 
room, a tech bar, more than 1100 parking spaces, 10 charging 
stations for electric cars, a car wash, dry cleaning drop-off and 
pick up service, a personal locker for every employee, and smart 
lockers—accessible by means of unique codes—are available for 
personal package delivery.

Q: How does Telemundo Center affect the local Florida 
economy?

A: From planning through opening, Telemundo Center generated 
3,400 construction jobs and $475 million in sales for Florida 
businesses.  Over the next 20 years, the facility is expected to 
contribute at least $360 million in Florida taxes.

Q: How was Telemundo Center designed with environmental 

impact in mind?

A: The new headquarters is an eco-friendly building, 

incorporating many design features also used in LEED-certified 

buildings. Numerous measures are in place throughout the 

building to ensure that it supports a sustainable environment.  

Among the sustainability initiatives are 100% LED lighting 

throughout the facility and partnerships with “green, eco-

friendly” vendors.
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Q: How was Telemundo Center designed with extreme 
weather and natural disasters in mind?
A: Telemundo Center is built to sustain a Category 5 hurricane 
and remain in operation during weather and other 
environmental emergencies.

Q: What is the depth of Telemundo Center’s digital 
connectivity?
A: There are 22 miles or 116,160 feet of electrical conduit 
under Telemundo Center, and more than 70,000 individual 
strands of fiber running through Telemundo Center to 
facilitate high-tech digital connections.

Q: Will Telemundo Center be used for the local community 
in any capacity?
A: Telemundo intends to use Telemundo Center to host a 
number of its campaign events for its award-winning, 
corporate social responsibility initiative, El Poder En Ti (The 
Power in You). Telemundo Academy was recently launched as 
the first-ever multimedia education institution to empower 
and train the next generation of media leaders, providing 
them with a vigorous full-phase production curriculum 
designed to teach industry-leading skills and the insight 
necessary to produce innovative, original multi-platform 
content. Our first partners are Doral Academy and SLAM 
Miami Charter School.  

Q: What are Telemundo’s key areas of investment interest?

A: Telemundo is focused on investing in content, 

infrastructure, stations and people.

• Content: We are setting a new standard by investing in 

content that is fresh to both Hispanic audiences and 

audiences at-large, by moving away from traditional 

telenovelas and introducing new genres, Super Series, bio-

musicals and shorter formats (series, mini-series, and 

returning seasons).

• Infrastructure: With the new state-of-the-art Telemundo 

Center, we are poised to provide even more compelling 

Spanish-language programming and multi-platform 

connections to the growing U.S. Hispanic market and 

audiences around the world and across all platforms.

• Stations: Over the past few years, Telemundo has launched 
new owned stations in several markets—we went from 18 
local stations to 27, serving 24 markets.  Telemundo stations 
introduced first-of-their-kind digital tools to help audiences 
stay informed on the go. The stations’ apps are the only local 
station apps that deliver automated Spanish-language weather 
alerts in real time.

• People: We believe that this business is about people at its 
core and are dedicated to investing in talent in front of and 
behind the camera.

Q: How does Telemundo see growth opportunity with Hispanic 
consumers?
A: As the first of its kind, Telemundo Center becomes the 
epicenter of Hispanic activity in the nation. It is the only facility 
equipped to serve the 58 million U.S. Hispanics and activate their 
$1.7 trillion purchasing power through relevant content and 
comprehensive understanding of media behaviors and in language 
data analytics.

Q: How does Telemundo see the relationship between consumer 
change and brand consistency?
A: Telemundo continues to adapt to the consumption habits of 
our audience. We are evolving while staying authentic with the 
consistent goal of being at the center of the Hispanic world.

Q: Who are Telemundo’s competitors?
A: As a leading broadcaster, digital content provider and 
production company, Telemundo is in the same space as every 
provider of high-quality video and digital content, regardless of 
language.

Q: How do Telemundo’s competitors and consumers shape its 
approach to news coverage?
A: Telemundo’s primary approach to news coverage is to inform 
its community.  We view that as a sacred responsibility. The issues 
that are most talked about in our country today are the issues 
that are most important to U.S. Hispanics: economy, education 
and immigration. 
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