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State Farm® Life Insurance Company 
LIAM Survey Fact Sheet

About the Survey
A new survey from State Farm, conducted online by Harris Interactive in June 2013 examines among 2,019 U.S. adults age 18 or older (1,056 of whom are parents), examines:
· The importance parents place on having life insurance, their perceptions of life insurance and the role it plays in their family's financial plan. 
· How parents educate and communicate with their teenage and adult children about life insurance.
· Americans’ knowledge of life insurance and general misconceptions.
Key Survey Findings
Who Has Life Insurance Coverage?

· Forty-three percent of Americans surveyed report that they currently have individual life insurance.
· Fifty-one percent of parents have individual life insurance outside of work, compared with a significantly lower 33 percent of non-parents.
· Those who are married or living with a partner (53 percent) are significantly more likely to report having individual life insurance outside of work than those who are divorced/separated/widowed (41 percent) or single (24 percent).
Which Regions* Are Most Aware of the Benefits of Life Insurance? 
· Sixty-eight percent of residents in the Midwest and sixty-five percent of residents in the South believe it is important or extremely important to have life insurance coverage, which is significantly higher than those in the West (58 percent) and East (59 percent).

· Residents in the South (44 percent) believe that life insurance has a major or moderate role in their overall financial plan, which is significantly higher than what residents in other regions believe: East (34 percent), Midwest (40 percent) and West (39 percent).

Which Life Events Prompt Life Insurance Purchases?
The survey showed that becoming a parent is the number one life event that prompts individuals to obtain life insurance coverage (37 percent) followed by:
· Getting married (30 percent)

· Suggestion by an insurance agent or financial aid professional (20 percent)

· Parents purchasing it for them during childhood (14 percent)

· Buying a home (13 percent)

· The passing away of a loved one (10 percent)

· Starting a new job (9 percent)

Who is the Top Source for First Learning about Life Insurance? 

Forty-five percent of Americans first learn about life insurance from a family member, with fathers (20 percent) the most frequently named source of education, followed by mothers (18 percent). The findings also show that daughters are most likely to name moms (21 percent) as their top source for initially learning about life insurance, while sons most often list their dads (22 percent).
When Do Most People First Understand the Concept of Life Insurance?
The median age at which Americans first understand the concept of life insurance is 20 years.
Which Topics are Parents Least Comfortable Discussing with their Kids? 
Higher percentages of parents feel comfortable talking with their teenage and adult children about drugs and alcohol (55 percent), religion (53 percent), or politics (44 percent) than discussing life insurance (38 percent), family finances (36 percent) and sex/puberty/”the birds and the bees”  (30 percent).
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What is True and Not True about Life Insurance?
The findings reveal a gap in Americans’ knowledge of life insurance and general misconceptions about the benefits life insurance provides to those insured.

· Knowledge gap. Seventy-eight percent of Americans consider themselves at least somewhat knowledgeable about life insurance. However, one in five (22 percent) feel they are not at all knowledgeable about life insurance.


· Gender and parental differences. A significantly higher percentage of men (81 percent) than women (74 percent) rate themselves as at least somewhat knowledgeable about life insurance. Parents 
(82 percent) are also more likely to say they are at least somewhat knowledgeable when compared to 
non-parents (72 percent).


· Death benefits and living benefits. Forty-four percent of Americans believe that “life insurance benefits are only accessible when an insured family member passes away.”  However, many policies offer benefits while a policyholder is still alive. These “living benefits” can be accessed for qualified college, retirement and emergency expenses (this may reduce the death benefit and cash value).

· Taxes and life insurance proceeds. Thirty-nine percent of Americans believe that life insurance “beneficiaries always have to pay income taxes on the earnings.” Generally, life insurance death benefits are paid out in a lump sum to a beneficiary and excluded from income tax. However, if the beneficiary elects to receive monthly payments, the interest received beyond the plan’s face amount is taxable.

Is Life Insurance a Financial Priority for Parents?
More than seven in ten parents consider life insurance to be important (71 percent) and over three-fourths say it plays a role in their overall financial plan (78 percent), yet only 59 percent of parents would be likely to adjust their budget to purchase life insurance. A greater percentage of parents would be willing to adjust their budget to afford cable TV (76 percent), a family vacation (69 percent), or a cell phone and service for each family member 
(62 percent), when compared to life insurance.
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Where Do Americans Go to Learn More About Life Insurance?
Fifty-one percent of Americans would turn to an insurance agent to learn more about life insurance. Other sources identified were a family member (39 percent), the Internet (38 percent) and financial planner/other financial professional (37 percent).
Survey Methodology 
The survey was conducted online within the United States by Harris Interactive on behalf of State Farm between June 4-10, 2013, among 2,019 U.S. adults age 18 or older. A subset of 1,056 respondents was parents (of any age child). Figures for age, race/ethnicity, education, region, household income and number of children in the household were weighted where necessary to bring them into line with their actual proportions in the population. Propensity score weighting was also used to adjust for respondents’ propensity to be online. This online survey is not based on a probability sample and therefore no estimate of theoretical sampling error can be calculated. For complete survey methodology, including weighting variables, please contact Mia Jazo-Harris at mia.jazo-harris.sfdx@statefarm.com. 
*Regional definitions by state: East: Connecticut, Delaware, District of Columbia, Maine, Maryland, Massachusetts, New Hampshire, New Jersey, New York, Pennsylvania, Rhode Island, Vermont and West Virginia. Midwest: Illinois, Indiana, Iowa, Kansas, Michigan, Minnesota, Missouri, Nebraska, North Dakota, Ohio, South Dakota and Wisconsin. South: Alabama, Arkansas, Florida, Georgia, Kentucky, Louisiana, Mississippi, North Carolina, Oklahoma, South Carolina, Tennessee, Texas and Virginia. West: Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, New Mexico, Oregon, Utah, Washington and Wyoming. 
